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BIG-JO MILL AS SEEN FROM THE RIVER 


MODERN BIG MILL 
SERVES YOU EFFICIENTLY 


“ED IKE Old Man River on whose historic banks it is situated, the Big Jo mill keeps 
rolling along producing Big Jo Flour. It is strictly an up to date and modern mill 
utilizing all of the improved methods which help 

make Big Jo “Best in the World.” Sales and exec- 

utive offices are housed in a separate building 

and are air conditioned to facilitate the prompt 

and efficient handling of your orders during all 

seasons of the year. 


EXECUTIVE OFFICE BUILDING 


ROLLER MILL COMPANY 
WABASHA, MINNESOTA A. 
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The New London Farmers Exchange 


~ 


New London, Wis. 


Demanded 
Efficiency, 


Economy and 
Dependability 


in plant 
operation 


Result --- 
Completely 


STRONG-SCOTT 
= Equipped 


The photographs above show the exterior as 
well as two interior views of this up-to-the-minute 
plant. 

Here efficiency and economy are built right 
into the plant. Note how compactly it is built 
and arranged. In it is such Strong-Scott equip- 
ment as Triple Action Feed Mixer; Pneumatic At- 
trition Mill; Feeder, Scalper and Magnetic Separa- 
tor; Head Drive; Fittings; Spouting; Legs; Buck- 
ets; Corn Sheller; Belting; Feed Collector; Piping, 
ete. 


Have you a copy of our Feed Mill Equipment 
Catalog? If not, it will pay you to write for it. 
Before you buy any equipment investigate Strong- 
Scott equipment. 


Everything Every Mill, Elevator 
and Feed Plant sae 

The Strong-Scott Co. 


Minneapolis Minn. Great Mont. 
FRED H. CHASE, Representative, Box 124, OSHKOSH, WIS. 


Telephone 8187 
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STANLEY’S 
CROW REPELLENT 


THE STANDARD FOR OVER 20 YEARS 


Protects the farmers corn crop from Crows, Pheasants, Black- 
birds, Larks and all other corn-pulling, birds and animal 
pests such as Moles, Gophers, Woodchucks, Squirrels, etc. 


LIST PRICES 


(1 Quart) Enough for 
4 bushels of seed. 


(1 Pint) Enough for 
2 bushels of’ seed. 


1.00 


FROM YOUR JOBBER OR 
DIRECT FROM US. 


STANLEY'S 


$1.75 


Manufactured only by 


The Cedar Hill Formulae Co. 


P. O. Box 1129G New Britain, Conn. 


et him out 
is quick 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat ®nan 
Wheat Middlings 
Rye Middllings 
Malt Sprouts 
G@newens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 


FDinst in... 
lodized Calcium 
Manganesed Calcium 
Pellet Machine Calcium 
lodized - Manganesed Calcium 
Free-Flowing Calcium 


To serve you better is our job. That is why 
we maintain year after year the largest and 
most complete research and control laboratory 
in our field. Our continued policy is to furnish 
dependable, uniform, and chemically stable 
products and to develop such calcium car- 
bonate items as will have a real utility to the 
feed trade. 

At this time we recommend your investigating our 
Manganesed Calcium with or without Iodine. Man- 
ganese is definitely indicated as a necessary ingre- 
dient in Laying Mash and Chick Starter. You can 


secure uniform distribution by our method at a frac- 
tion of your pre-mixing cost. 


THE CALCIUM CARBONATE CO. 


43 E. Ohio Street eB Chicago, Illinois 
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CARATONE 


LOW cost source of VITAMIN A 


Forget mixing troubles— cut your mixing 
costs — insure ample vitamin A content in 
your feeds with Caratone, the new free- 
flowing powder. 


{/ Nitamin A from Natural Sources 
Caratone, a carotene product, is nature’s own 
source of vitamin A. It provides vitamin A activ- 
ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost—but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—how easy to handle. Packed in kraft 
lined jute bags, there are no drums to bother 
“ about — no return charges. 


Your customers, too, will appreciate the 
extra values of feeds fortified with Caratone. 


EFF LABORATORIES, eet. 10 CLEVELAND, OHIO 
Canotene Products by the gramorcar" 
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The OUTSTANDING PROTEIN INGREDIENT 
for POULTRY RATIONS 


DIAMOND CORN GLUTEN MEAL is a vegetable protein ingredient of exceptional value 
for starting, growing and laying mashes and for turkey rations. DIAMOND furnishes 41% 
of protein, vitamin A in good measure and a definite factor which produces the much desired 
yellow pigmentation in turkeys and broilers. DIAMOND can partly replace animal protein 


ingredients, resulting in better appearing and better producing rations at a substantial 


saving in cost. 


ee Experiment Station results, and a constantly growing commercial 


“GLUTEN MEAL use of DIAMOND in poultry and turkey rations, constitute 
proof of DIAMOND'S outstanding merit in this field. 


Corn Products Sales Co. - New York & Chicago 


DIAMOND CORN GLUTEN MEAL 


The Fertilizer Factory of the 


INTERNATIONAL AGRICULTURAL 
CORPORATION 


CHICAGO HEIGHTS, ILL. 


41% Protein 
Guaranteed 


Inside View 


Let Us Present 
Our Agency 
Proposition. 


Where Your Particular Fertilizers for Particular Crops Are Manufactured 


NTERNATIONAL AGRICULTURAL {ORPORATION 


MANUFACTURERS OF HIGH GRADE FERTILIZERS | 
Quick Deliveries from Chicago Heights. Sales Office, Cincinnati, Lockland Sta., Ohio. | 
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kraut and pigs hocks for 


Saturday Lunch 


help bring in customers 


ITH an increase in dollar 

volume of 24 per cent over 

last year, the Dixon Grain 
and Feed Co., Dixon, Ill., of which 
W. E. Beanblossom is proprietor, at- 
tributes much of its increase to cof- 
fee pot advertising and the other 
indirect results of this good will 
feature. Coffee pot advertising con- 
sists of having a hot pot on the 
stove for customers during the win- 
ter months. In summer, the same 
result is achieved by having ice 
water available. 

Mr. Beanblossom started in busi- 
ness in September, 1936. He took 
over a feed mill and elevator that 
had been in operation for some 
years. Its business had been con- 
fined to custom grinding and mix- 
ing. With Mr. Beanblossom’s ac- 
cession to the business the policy 
was changed. A single complete 
line of commercial feeds was made 
the principal part of the business 
and custom work was subordinated 
to this. Now 600 tons of commer- 
cial feeds are sold yearly. This con- 
sists of approximately 40 per cent 
hog feed, 25 per cent each of dairy 
and poultry feed, and 10 per cent 
steer feed. 

In addition to commercial feeds, 
baby chicks, poultry remedies, poul- 
tty equipment, salt, and whole 
grains are handled. Custom grind- 
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ing is done to a considerable ex- 
tent. A Sprout-Waldron 30-inch 
grinder is used for this purpose. 
Some custom mixing is done, but 
this is not solicited. A Richardson 
2200-pound mixer is used. Mr. Bean- 
blossom prefers to put all the en- 
ergy possible into the sale of com- 
mercial feeds, doing only what cus- 
tom work is necessary to keep cus- 
tomers coming to the store, always 
with the view of eventually chang- 
ing them to buyers of commercial 
feeds. The elevator operated in con- 
nection with the feed business has 
a capacity of 18,000 bushels. 

In order to promote the sale of 
commercial feeds, Mr. Beanblossom 
employs one man who is on the 
road constantly calling on feeders, 
farmers and poultrymen. Delivery 
service is given customers and de- 
liveries are so routed that the sales- 
man can sell at the same time de- 
liveries are made. 

_"We believe,” says Mr. Beanblos- 
som, “that personal contacts with 
prospective customers are absolute- 
ly necessary in order to follow up 
the good will achieved by our cof- 
fee pot and other good will adver- 
tising. 

“While our place of business is 
not on a main street, a consider- 
able number of farmers pass our 
place. We take advantage of this 


and carry window displays all the 
time. These help to identify our 
store as well as to remind farmers 
passing by of their needs in the 
feed line and of a cup of hot cof- 
fee or a glass of ice water waiting 
within.” 

The lobby of the store is large 
and affords plenty of room for feed 
displays which are generously 
used. Along one wall is shelving 
for the display of poultry remedies 
and other specialties. In front of 
the shelving is a counter. Plenty 
of chairs are provided so that cus- 
tomers can sit down while waiting. 

Mr. Beanblossom is adept at jok- 
ing and always has a new one to 
spring on customers. He greets 
each customer by his first name or 
preferably his nickname if he has 
one. By this friendly greeting, a 
good joke and an invitation to have 
a cup of coffee or a glass of ice 
water, he at once engenders a feel- 
ing of good will that maintains 
friendship with old customers and 
establishes friendship with new 
ones. 

“It is surprising,” says Mr. Bean- 
blossom, “how far reaching such a 
simple thing as a cup of coffee 
goes toward making new custom- 
ers. I am not a psychologist and 
do not know the reason for it, but 
if you can get a man to sit down, 
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even for a minute where he is at 
ease, it is much easier to establish 
a friendly contact with him.” 

It was the good fortune of the 
reporter to call on Mr. Beanblossom 
during the noon hour on a recent 
Saturday. He found not only the 
coffee pot, but a kettle of sauer- 
kraut and pigs’ hocks steaming on 
the stove. At the counter, which 
had been improvised into a dining 
table, were the two mill employes, 
two customers, and Mr. Beanblos- 
som himself enjoying a feed. In- 
quiry developed the fact that every 


For over three decades we have served as Contractors 
and Builders for the Eagle Roller Mill Co. and are justly 
proud of this record. Above is shown the rear view of 
their new plant recently completed at Redwood Falls, 


Minn. 


No Cost for Gonsultation 


Write us in full confidence, without obligation. 
send our book of IBBERSON built Grain Elevators and Feed 


Mills. It will interest you. 


Saturday Mr. Beanblossom and the 
employes have their noon-day meal 
at the store. The menu is varied 
from week to week. 

“We have this feed,” says Mr. 
Beanblossom, “primarily for our 
employes as Saturday is a busy 
day with us. But we always cook 
enough so that any customer who 
comes in during the noon hour can 
sit down with us. It has come to 
a point where we usually serve 
more to customers than to our- 
selves.” 

Mr. Beanblossom has another 


Ask us to 


method of good will advertising 
that has proven effective. It is his 
policy of working with 4-H and 
Future Farmer clubs. As an exam- 
ple of this he recently sponsored 
a sales event for the Dixon chapter 
of Future Farmers. The members 
of the club had raised thorough- 
bred boars as one of their projects. 
A committee of the club selected 
the three best boars from each of 
five breeds. Mr. Beanblossom spon- 
sored an auction sale of these after 
prizes had been awarded to all of 
them. He paid all the expenses of 
the sale, including the services of 
the auctioneer, the cost of prizes, 
etc. The sale was advertised in the 
Dixon and other county papers and 
attracted a large attendance. No 
mention was made by the auc- 
tioneer of Mr. Beanblossom’s con- 
nection with the event and no ad- 
vertising of any kind was handed 
out. 

“This event, on our part, was sim- 
ply a good will gesture,” says Mr. 
Beanblossom. “While we did not 
advertise at the sale, everybody 
knew we sponsored it and that is 
all we wanted. We did not care to 
commercialize further on it as we 
did not want people to feel that our 
interest was purely commercial.” 


Barter’s Farm Party 


= Packs Them In 


Doing things in a big way has become a 
habit with William Barter, manager, Farm- 
ers Cooperative Supply Co., Truesdell, Wis. 
The firm, under Bill's management, is doing 
a land office business so in order to show 
his appreciation he decided to hold a farm 
demonstration and party on the home 
grounds March 28. 

Judging by the attendance, nary a square 
inch of soil was turned that day and the 
cows and chickens were left to shift for 
themselves. More than 600 persons packed 
the firm's offices and an adjoining hall. 
They observed demonstrations on feeding 
and other farm problems and ate their fill 
of free lunch. In the evening moving pic- 
tures were shown, followed by entertain- 
ment and dancing. 

Unfortunate, indeed, were those who did 
not return home with one of the 108 door 
prizes of merchandise which were awarded. 
These were distributed by Mr. Barter's ca- 
pable secretary, Doris Bialucha, who acted 
as hostess. On first observance the farm 
folks thought they were being treated to the 
presence of Ann Sheridan, for Doris bears a 
striking resemblance to the famous actress. 

By popular demand, Bill Barter intends to 
make his farm demonstration and party an 
annual event. 
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taking poultry flock 


Off 


is a costly practice 


by G. E. 


significant decisions that a 

poultry raiser makes at this 
season of the year is when and 
where he buys his baby chicks. 
All pullet chicks are hatched with 
approximately the same number of 
potential eggs. Whether a pullet 
lays a few or many of these poten- 
tial eggs depends first upon her 
inherited ability to manufacture 
eggs from the feed she eats. Good 
egg production is not limited to 
any one breed or variety. The col- 
or of the feathers nor the type of 
comb which determines variety are 
no indication of egg producing 
ability. 

A prospective chick buyer must 
depend upon the reliability of the 
breeder who supplies him with 
chicks to deliver a strain of pullets 
that will lay at a profitable rate. 
Once a poultry raiser has found a 
source for chicks which will lay 
well for him he is indeed fortunate 
and should continue to patronize 
that source. 

Inherited ability to lay well, al- 
though of prime importance, must 
be supplemented with good feed- 
ing and management. A far great- 
er number of our chick flocks are 
fed a complete ration the first four 
to six weeks than are fed complete 
rations through to maturity. The 
most common method of feeding 
baby chicks today is the all mash 
system. The reason for this is that 
it is more convenient to have all 
the nutrients that chicks require in 
one mixture. After the chicks are 
old enough to eat grains alone then 
a combination of mash and grains 
fed in hoppers separately is most 
commonly used due to economy in 
feeding and convenience. 


0: of the most important and 


Since the addition of those nu- 


tients which balance a ration is so 
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ANNIN 


essential in any good feeding pro- 
gram, what then is the result if 
after the first week or so as is so 
commonly done grain only either 
ground or whole is fed. Work done 
last year at the Wisconsin experi- 
ment station on low and adequate 
amounts of protein in the ration for 
growing chicks gives a conclusive 
answer. The group of Leghorn 
chicks on a low protein ration 
weighed at 8 weeks, .83 lb. and re- 
quired 5.21 lbs. of feed to produce 
a pound of gain. The group on an 
adequate protein ration weighed at 
the same age 1.37 lbs. and used 
only 4.22 lbs. of feed to produce a 
pound of gain. A complete ration 
fed to growing chicks until matur- 
ity even though it costs more per 
hundred pounds of feed is essen- 
tial to mature pullets at good size 
and costs less per pound of gain 
to produce such birds. 

Pullets that start to lay at a good 
size, lay longer, lay more and 
larger eggs. The results of feeding 
a complete ration at all times to 
laying hens is even more striking. 
It is a common practice to feed lay- 
ing hens a balanced ration during 
the winter months. However, when 


G. E. ANNIN, assistant pro- 
fessor of poultry husbandry, 
college of agriculture, Madison, 


Wis., herewith explains why 
hens should reczive a complete 
ration the year ‘round. Below 
are results of a test conducted 
last year at the college to sub- 
stantiate his views. 


the weather becomes mild in the 
spring the hens are permitted the 
run of the place. This practice re- 
sults in a reduction of mash con- 
sumption with a consequent drop 
in egg production. Many times 
mash feeding is discontinued en- 
tirely. 

Invariably when mash feeding is 
discontinued egg production drops 
and stays down unless mash is fed 
again in a short time. When a flock 
of birds is producing at a disap- 
pointing rate even though fed a 
complete ration, the difficulty is 
lack of breeding. The hens that are 
not laying should be culled and 
sold for meat as soon as possible 
but the complete ration must be 
continued so that the hens that 
have inherited the ability to lay 
may do so all year. 


NUMBER OF EGGS LAID PER PEN UNDER DIFFERENT METHODS OF FEEDING 
GROUP 3 
—_ GROUP 2 Fed a complete ra- 
DATE Fed a complete ra- —then mash discon- tinued again on 
tion all the time tinued entirely May 30th 
April 5- April 26... 306 345 334 
April 26-May 3.... 92 99 85 
May 3-May 10.... 91 107 91 
May 10-May 17.... 107 84 93 
May 17- May 24.... 111 33 28 
May 24- May 31.... 107 33 20 
May 31-June 7.... 79 44 71 
June 7-June 14.... 85 60 84 
June 14-June 21.... 97 52 89 
June 21-June 28.... 104 23 77 
Total eggs to date.. 873 535 638 
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GROWTH 


ORNELL, California, Ohio and other lead- 
ing agricultural experiment stations have 
proved during the past three years that lacto- 
flavin and the several other factors of the B-G 
group of vitamins are required for chick growth. 
And now poultry scientists are finding that a 
practical ration may fail to give growing birds 


LACTOFLAV/IN SUPPLEMENT 


WITH NATURAL VITAMIN D 


Natural Vitamin D from fish 
liver sources is now available 
in dry product form in Flaydry 
120, carrying a guarantee of 
120 A.O.A.C. chick units of 
Vitamin D per gram. 


Flaydry 120 contains the lacto- 
flavin and all the other B-G 
vitamins of regular Flaydry, 
plus Vitamin D—a “natural” 
combination for poultry 
mashes. Order Flaydry 120 to 
be shipped in your next car of 
Flaydry. 


GROWTH + HATCHABILITY - EGG PRODUCTION 
THE BORDEN COMPANY 


Special Products Division 
350 MADISON AVENUE, NEW YORK, N. 


enough of the B-G group 
of vitamins necessary for 
best growth, because many 
common feed ingredients 
are not uniform in their 
vitamin content due to 
processing, weather, soil, 
and other conditions. 


REG .U.S.PAT. OFF 


LACTOFLAV/IN SUPPLEMENT 


Flaydry, the original lac- 
toflavin supplement— 


tested and proved by prac- © 


tical chick growth results 
—brings to starting and 
growing mashes lacto- 
flavin and other vitamins 
of the B-G group which 
growing birds need. 


Manufacturers Heat 
Railroad Woes 


That railroads are not over-capitalized 
but cannot earn a fair return on their jp. 
vestment competing with 144 other systems 
was pointed out to members of the North. 
west Feed Manufacturers and Distributors 
association at a dinner meeting at the Curtis 
hotel, Minneapolis, March 14. 

The speaker who discussed rail problems 
was Donald D. Conn, executive vice-pregi. 
dent of the Transportation Association of 
America. 

“There are 144 Class 1 railroads in the 
United States,” he said. ‘In competition with 
these are 3,700 interstate bus companies, 
46,000 trucking companies, 22 licensed air 
lines and 2,600 different water lines. All of 
them with the possible exception of the bus 
lines, and not excepting the air lines, are 
in the red.” 

Mr. Conn added that he believed con. 
solidations are necessary and that seven 
companies covering the entire railroad sys. 
tem of the country would be competitive 
enough. Savings effected in operating costs 
through the elimination of duplicated effort 
would bring about good earnings and a 
reduction in freight rates. He further pointed 
out that if we are going to maintain private 
enterprise in this country, it will be neces- 
sary to get the government out of the water- 
ways transportation business. 

Minnesota's itinerant truck bill was also 
discussed at the meeting. It was reported 
that the measure had passed the senate and 
was before a committee of the house. 

W. D. Walker, Arcady Farms Milling Co., 
Chicago, who was a guest at the gathering, 
reported on the proposed federal legislation 
governing interstate shipments of screenings. 
He said that this subject had been given con- 
siderable thought by the American Feed 
Manufacturers association and that it was 
felt the bill would not produce a hardship 
on the trade. Mr. Walker called attention to 
another measure concerning the labeling of 
flour, feed and allied products which he 
urged feed men to oppose. 


HOLD GRADING SCHOOLS 

A series of grain grading schools was 
held recently by the Indiana Grain Dealers 
association with the cooperation of Purdue 
university and Professor Robbins of the 
school and department of agriculture. The 
first was held in the Agricultural building 
of the university, March 27 and 28; the sec- 
ond at Fort Wayne, March 30 and 31; the 
third at Indianapolis, April 3 and 4, and the 
fourth was to be conducted at Evansville or 
Vincennes, April 6 and 7. 


OPEN FARM STORE 

Sears, Roebuck & Co., Milwaukee, has 
opened a new farm store as the first step 
in its program of introducing this type of 
establishment in the larger, principal cities 
in which it operates. Feed, baby chicks, 
harness, farm tools, fencing and other types 
of rural equipment are featured. Farm ma- 
chinery is being displayed in a canopy 
covered outdoor space. Knotty pine board 
has been utilized to line the interior of the 
farm supply store which is located adjacent 
to the firm's present building at N. 21st street 
and W. Fond du Lac avenue. 
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A QUART A DAY Milk is the most complete food. All authorities agree 
KEEPS THE on this statement, but milk has never been properly 
WRINKLES AWAY “Sold” to the American public. We all start out on milk 

but once we are weaned many of us give it up for life. 
Milk is both refreshing and healthful, but we seem to prefer to drink any- 
thing else — good, bad or indifferent. 


Many movements to popularize the drinking of milk have been started 
in various parts of the country. Contributing to one such movement, R. C. 


Tesch, a feed dealer at Chilton, Wis., coined the slogan: "A Quart a Day 
Keeps the Wrinkles Away”. 


We think this is a mighty good slogan and hope that its use will spread 
throughout the nation. If you like it, too, why nof take this slogan, originated 
by a fellow feed dealer, and do your part to put it across in your commu- 
nity? Tell your newspaper editor about it, include it in your own ads, show 
it to your local dairymen and promote it through your civic organizations 
such as the Chamber of Commerce, Kiwanis and Rotary. 


The surplus of milk is not such a staggering total as the surpluses for 
many other agricultural commodities. It is large enough to deflate the prices 
paid for all milk, yet small enough so that the problem could be solved if 
only the persons directly interested in agriculture, such as those in the feed 
industry, would each drink a little more milk every day. 


If we will all preach “a quart a day keeps wrinkles away” and practice 
what we preach we scarcely need any outside converts to achieve success 
and herald a new era of prosperity for the dairy farmer. Needless to say, 


too, prosperity for the dairy farmer would result in increased business for 
the feed trade. 


Comments from our readers are seldom solicited on this page, but we 
would like to hear from you this month. What do you think of “Chick” 
Tesch’s slogan? Is there a drink more milk movement or campaign in your 


community? Are you, as a feed dealer, doing or planning to do anything 
to promote increased consumption of milk? 


The surplus milk problem presents a personal challenge to every person 
in the feed industry. Do something to meet this challenge and you will be 
doing something to boost your own business. 


The Feed Bag invites you to act. 
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W. N. KNAUF 


LANS for the annual conven- 

tion to be held June 5 and 6, 

legislation, a series of district 
meetings and other projects were 
discussed by the board of directors 
of the Central Retail Feed associa- 
tion at a special meeting held in 
the Captain’s cabin of the Cape 
Cod inn, Milwaukee, March 27. It 
was a long session, predicating one 
of the most comprehensive pro- 
grams in the history of the organ- 
ization. 

The forming of more permanent 
district clubs in the territory served 
by the association was decided up- 
on. R. R. Farley, Farley Feed Co., 
Janesville, Wis., was appointed as 
chairman of a committee to promote 
this movement and was authorized 
to name other members to assist 
him. 

Support of legislation which 
would license and regulate itin- 
erant truckers was voted by the 
directors. After considerable dis- 
cussion it was decided that such 
legislation would be of interest and 
help to coal and lumber dealers, 
small town merchants and many 
other industries as well as feed men 
belonging to the Central associa- 
tion. Therefore, it was agreed that 
inasmuch as the sponsoring of such 
legislation would be costly and re- 
quire a lot of effort, the association 
should cooperate with other inter- 
ests rather than attempting to han- 
dle the problem alone. It was 
voted that $100.00 be appropriated 
from the association tr-asury for 
the purpose of co-spensoring any 
such legislation which might be at- 
tempted. H. H. Humphrey, Northern 
Milling Co., Wausau, Wis., chair- 
man of the association's legislative 
committee, and David K. Steen- 
bergh, executive secretary, were re- 


directors launch plans 


quested to contact other organiza- 
tions with this proposed legislation. 

Further discussion by the direc- 
tors on the trucking problem con- 
cerned a prevalent practice among 
livestock haulers. Complaints have 
been received from many members 
that these truckers transport live- 
stock to Chicago and Milwaukee 
markets and haul feedstuffs as re- 
turn loads to merchandise direct to 
farmers. It was contended that live- 
stock haulers are licensed strictly 
for that purpose and that their 
licenses do not provide for the re- 
turn hauling and merchandising of 
feed products. The executive secre- 
tary was therefore instructed to 
communicate with the Wisconsin 
public service commission which 
regulates trucks in the state with 
the view of ascertaining if action is 
being taken or can be obtained to 
correct this situation. 

Licensing of all seed dealers of- 
fering seeds of any kind for sale 
in Wisconsin was also proposed. 
The directors decided that this was 
a project to be sponsored by the 
Wisconsin Seed Dealers association 
and voted to support any efforts ex- 
tended by this organization. 

Opposition to the proposed state 
wage-hour law was expressed in a 
resolution adopted at the meeting. 
It reads as follows: 


WHEREAS, the membership of the Cen- 
tral Retail Feed association is comprised of 
retail feed, seed, grain and allied products 
dealers operating almost exclusively to 
serve the farmer and the farm community, 
and 

WHEREAS, the farmer's “hours” are not 
and can never be subject to regulation, nor 
his rush requirements for fertilizer and seeds 
in the planting seasons and for a market 
outlet for his grain and produce in the har- 
vest seasons be met by regulated serviced 
stores without considerably increased oper- 
ating expense which would have to be 
paid by the farmers; therefore 

BE IT RESOLVED that the Central Retail 
Feed association be placed on record as 
opposed to any state wage and hour legis- 
lation which would increase the cost of 
service which its members now render to 
agriculture. 


for extensive program 


Another resolution adopted by 
the directors opposed efforts being 
made by various interests urging 
amendments to railroad tariffs 
which would permit shipment of 
minimum 12 instead of 20-ton cars 
of miscellaneous feedstuffs. This 
change, it was maintained, would 
encourage more and smaller feed 
stores and direct buying by larger 
farmers and would generally in- 
crease the cost of distribution and 
subsequent cost of feedstuffs to the 
average farmer. 

The association’s system of 4H 
club awards was discussed and, by 
unanimous acclaim, the directors 
decided to continue the program 
for at least another year. To date 
more than 20 farm boys and girls 
have been presented with gold pins 
and certificates of award by mem- 
bers of the association and at least 
16 more awards are to be made in 
the near future. 

Plans for the 1939 convention to 
be held at the Schroeder hotel, Mil- 
waukee, June 5 and 6, were dis- 
cussed at length. Directors agreed 
to stimulate attendance in their re 
spective districts, and complete 
charge of the convention program 
was vested in William N. Knauf, 
president, and David K. Steenbergh, 
executive secretary of the associa 
tion. Prohibiting of exhibits by 
firms in the lobby of the fifth floor 
of the hotel was agreed upon as in 
previous years. The association, 
however, voiced no objection to ex 
hibits maintained in individual 
rooms. 

The holding of a series of dis 
trict meetings during the next two 
months was authorized, and the 
secretary was requested to coopel: 
ate with local groups in making a 
rangements. Two such meetings 
have already been held. On March 
30 a group of 33 dealers gathered 
at Athens, Wis., and discussed seed 
margins, grinding, feed margins 


(Continued on Page Thirty si) 
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ORE FEED 
PROFITS 


PRING 


SIGN UP FOR THE SARGENT VOLUME-CREATING, 
BIGGER-MONEY FEED LINE 


Now OUTSELLING all other brands of Min- 
eral and Protein combinations 5 to 1 
in the nation’s greatest hog region 


Year after Year 
REPEAT Profits for You with 
the “Old Reliable” 


SARGENT 


MINRAL 
MEAT MEAL 


In the major hog feeding territory, this popular 
mineral and protein hog supplement now outsells 
competitive brands of products FIVE TO ONE. 
Why not get this big volume business and the larger 
profits for YOURSELF in your territory? 

It builds new business because it helps to lower 
feeding costs and gives the farmer a wonderful 
balancer for his cheap corn. Minral Meat Meal pro- 
vides minerals, proteins, and conditioners all in one 
bag, ready to feed, at a sales-stimulating low price— 
in fact, at no higher price than the farmer would 
ordinarily pay for minerals alone. 

Sargent’s help start you off with sales assistance, 
powerful advertising, and proven plans that build 
your volume. Let us show you what we have done 
for hundreds of other dealers. Get in on this big 
selling hog supplement this spring. Write today for 
facts and special introductory dealer offer. 


STARTING 
MASH 


This chick starter is a favorite with so many hatch- 
eries and poultrymen, it is almost a standard item in 
many territories. When you offer the farmer Sargent 
Starting Mash he knows you are offering him one of 
the best on the market. 


Fortified with minerals, yeast, cod liver oil, butter- 
milk, and vitality building ingredients, Sargent Start- 
ing Mash helps bring baby chicks through safely— 
helps build profits and repeat business. Add Sargent 
Starting Mash to your line NOW—for the extra 
profits it can make for you this spring. 


Investigate the complete line of Sargent poultry 
feeds including the famous Sargent CONCEN- 
TRATE so widely used by dealers, Sargent Laying 
Mash, Sargent Turkey Feeds, and other products for 
every feeding need. Write for FREE particulars 


and special spring dealer offer. 


Big Spring Ad Campaign 


TO HELP YOU SELL SARGENT’S 


—Continuous broadcasting on 7 lead- 
ing radio stations. 


—Big ads in large circulation farm and 
livestock papers. 


—Local newspaper campaigns. 
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—Direct mail campaigns. 

—Posters, cards, feeder meetings. 

—Sargent Free Gift coupons in every 
big bag of feed—gifts of all kinds 
for dealers and customers. Write 
for special catalogue. 


Write Today! 


For free portieuien and SPRING SPECIAL 
DEALER OFFER on Minral -Meat Meal, 
Sargent a Mash, and other. Sargent 
money-makers. No obligation. 


SARGENT & CO. 


“HALF A CENTURY OF 
RELIABLE QUALITY” 


? 
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gets good results using 


Magicians 


to pep up farm rally 


ET A MAGICIAN. That is the 

advice of Quintin Conner, Ke- 

wanee, Ill., feed retailer. ‘Lots 
of feed merchants,” he said, “have 
staged educational meetings of 
farmers but I'm about alone in 
providing modern magic, stream- 
lined sleight-of-hand tricks to make 
everybody happy. It went over big, 
too, because of the novelty of the 
thing. It impressed me with the 
fact that it pays to use a little old- 
time showmanship now and then.” 

Mr. Conner was discussing a 
cattle and hog feeders’ school he 
staged a while back. He had been 
thinking about such a gathering 
for some time. His commercial feed 
manufacturer was willing to coop- 
erate and help, so out went the in- 
vitations. In came a large crowd 
of farmers, real feeders in a county 
famed for its market-topping hogs 
and beef cattle. 

“We featured-two speakers, one 
on cattle feeding and one on hog 
feeding,” continued Mr. Conner. 
"They knew their stuff and the 
farmers knew they did, so close 
attention was qiven. I’m satisfied 
the talks helped several to make 
more money. We had a nice lunch 
for all, but the magician really 
went places. Verily, the hand is 
foster than the eye, and it has since 
civen me an excuse to point out 
that there’s no magic used in mak- 
ing more profitable beef and pork. 
It's a case there of getting aood 
animals and feeding them as they 
should be fed and that is where I 
come in with my brand of feed. It 
is the kind of feed a man can make 
profits with.” 

No pessimistic stuff is handed 
out at Conner’s feed store. It is in 
a aood location in a city of about 
18,000 population. Surrounding are 
hundreds of aood farms and there 
are qood feeders qalore. 

"Yes. sir, my business is fine 
and crowing right along,” said Mr. 


Conner pleasantly. “I think that 
meeting, magician and all, had a 
good deal to do with the recent in- 
crease in tonnage. Possibly, more 
gatherings like that would be stim- 
ulating to the feed trade as a 
whole.” 

Mr. Conner is feeling his way 
along gradually in the general di- 
rection of success. He started in 
business less than a year ago. At 
first he had a partner but the part- 
nership was soon dissolved. 

“To sell a profitable tonnage of 
commercial feeds,” he said, “I find 
you have to hustle. Never pass up 
a prospect. The very fellow you 
may consider a poor future patron 
may develop into your best cus- 
tomer. And vice versa.” 

This new dealer is not a New 
Dealer in the sense that he is ex- 
pecting anything for nothing. He 
isn't the type that likes paternalism 
particularly. It is more his nature 
to go on his own, to hunt for good 
business, and enjoy the fruits of his 
own success. He doesn't even like 


@ ROCKVILLE MILLING CO., Rockville, 
Conn., which also operates branch plants at 
Stafford Springs and Farmington, has opened 
an additional feed and farm supply store 
at Rockville. 

@ STEGMAIER FEED & GRAIN CO., Posey- 
ville, Ind., recently held a “get acquainted” 
day at its plant and was host to a large 
crowd of customers. 

@ RUE ALEXANDER has absorbed the in- 
terests of his partners, Clarence Lawson 
and Ray Smith, in the Pine Village Feed Co., 
Attica, Ind., and will continue to operate the 
business under the same name. 


@ BELLEVILLE FEED MILL CO., Belleville, 
Ill., founded 70 years ago, is discontinuing 
business. Illness of Charles W. Johnson, 
one of' the partners, is given as the reason 
for dissolution. Robert W. Sopp, his asso- 
ciate, said he would not continue. 

@ RAYMOND WOLFE, Deep River, Ia., has 
sold his feed store to Clarence Elliott. 


the idea of leaning heavily on his 
commercial feed company although 
he appreciates cooperation. The 
manufacturer is in position to do 
certain things better than the small 
feed merchant can do it. 

“I'm cooperating with the man- 
ufacturer,” he declared. “Our in- 
terests are down the same alley 
and if I make money it means that 
I help the feed manufacturer to 
make a little money, too.” 

Already acquainted with many 
farmers, Mr. Conner is making an 
effort to know more farmers, win 
their confidence, and hold their 
patronage against all comers. 

He realizes that farmers often 
start business at a store in a small 
way. Possibly they take away a 
few bags of tankage. But if the 
merchant acts like their small order 
is appreciated, they tend to come 
back. Frequently, they are hauling 
away mixed feeds in ton lots be- 
fore long. So it is the policy at 
Conner’s feed store to be friendly 
and appreciative at all times. 


@ TED H. LESTE FEED MILL, Volga City, 
Ia., has been sold to Louis Oldfather, owner 
of a feed mill at Strawberry Point. Lyle 
Moats will manage the Volga City estab- 
lishment. 

@ C. H. HAGE has leased the A. J. Cook 
building, Sheffield, Ia., and will operate a 
feed and produce business. For the past 
year he has been manager for the Peter Fox 
Sons Co., St. Ansgar, Ia. 

©@ GLENN BILLINGS has purchased the feed 
business at Sandy Creek, N. Y., from the 
O'Brien estate. Mr. Billings has ben a sales- 
man for the Moses Bros. Co., Eaton, for 
nearly 20 years. 

BUYS MAZO MILLS 
Mazo Mills, Mazomanie, Wis., have been 

sold by the Kirch estate to-J. L. Dunlap. The 
property had been leased for many years 
by George Lins. Power to operate the mill 
is obtained from a picturesque 40-acre dam. 
Mr. Dunlap, the new owner, is a graduate 
of the University of Wisconsin college of 
engineering. He will continue to operate a 
farm whiich he also owns. 
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.. depends upon 
what's in the feed — 


Healthy, vigorous chick growth—growth from mashes 
nutritionally balanced — how keenly poultrymen in 
your trading area are watching for this growth today. 


Growth largely determines the poultryman’s profit. 
Growth frequently decides brand loyalty. Your sales 
growth largely depends upon the quality of the feed 
ingredients and well-balanced formulas. 


That is why so many feed manufacturers and feed 
mixers look to Squibb for a dependable source of 
vitamins A and D. They know how essential these 
vitamins are in well-balanced mashes. They know they 
are needed for chick growth and body development. 


When you use EXADOL* to fortify your feeds, 
you have a rich, dependable source of vitamins 


A and D. Exadol is guaranteed to contain 
3,000 (or more) vitamin A, U.S.P. XI units, 


*A trademark of E. RB. Squibb & Sons 


HIGH POTENCY VITAMIN A ano D OIL 


| Mid-Western Sales Agents 
THE O. K. COMPANY THOMPSON-HAYWARD CO. 
Atkins & Durbrdw, Inc. 


165 John Street, New York 29th and Southwest Blvd. 
S38 S. Western Ave., Chicago Kansas City Mo. 


Eastern Sales Agents _ 


Pacific Coast Sales Offices. 
BE SONS 
Los Angeles, Cal. San Francisco, Cal. Seattle, Wash. 
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E. R. SQUIBB & SONS 
Veterinary and Animal Feeding Products Division 
745 FIFTH AVENUE, NEW YORK CITY 


and 400 (or more) vitamin D, A.O.A.C. chick units, 
per gram. 


When you use Exadol, your customers know it’s in 
the feed. The Squibb Watermarked Safety Tag, which 
you have the privilege of using, tells them that. This 
tag identifies your feed with Exadol and vitamins A 
and D. The tag carries a double guarantee: a guaran- 
tee from you of your responsibility that an adequate 
amount of Exadol has been incorporated in the feed; 
and a guarantee from Squibb that the vitamin-bearing 
oil meets an exacting standard of potency. 


This year, get healthy GROWTH in sales — with 
EXADOL. Write for all the facts. Mail the coupon 
today for Free Squibb Vitamin Feeding Portfolio. 


SQUIBB'S 
VITAMIN FEEDING 


Please send your new Portfolio, ““Squibb’s Contribution 
to Vitamin Feeding.” I understand this places us under 
no obligation. 


City State 
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Petty Cash Account 


saves bookkeeping time 
assures accurate check 


NE reason why many feed 

dealers are lax in recording 

petty expenses such as 
stamps, carfares, incoming cartage 
and haulage expense, sundry pur- 
chases of gasoline and oil and sim- 
ilar payments made right out of 
cash on hand is that it takes too 
much time to make these entries or 
to notify the bookkeeper. Either 
that or they just forget the matter. 

Little drops of water may become 
a flood if enough little drops get 
together. Little expenditures, a few 
cents at a time, may seem too in- 
significant to record but they may 
flood the profit and loss statement 
with red ink by the end of the year. 

To eliminate these oversights, 
wise feed dealers use a petty cash 
account. A certain sum, $10.00 or 
more, according to requirements, is 
set aside in a separate drawer or 
cash box and all petty expenses are 
paid from this fund, the person pay- 
ing out the money putting a slip in 
a drawer or cash box giving the 
date, amount paid, to whom paid 
and for what paid. In some estab- 
lishments, a signature for the pay- 
ment is obtained, if feasible. Each 
day or every few days the petty 
cash fund is balanced. Slips show- 
ing withdrawals and the cash 
should at all times equal the orig- 
inal sum set aside, whether $10.00, 
$20.00, $50.00 or more. If there is a 
discrepancy, it can be localized 
more readily with a petty cash sys- 
tem of this kind than ifthe money 
is taken from the regular run of 
cash. Some dealers use printed 
slips headed, ’’Petty Cash Voucher.” 
Others use ordinary white paper, 
typewritten or multigraphed. The 
system works satisfactorily either 
way, its effectiveness depending 
upon the accuracy of entries, not 
upon the type of forms used. 

The feed dealer who wishes to 
start a petty cash fund should fol- 
low this procedure. Set aside in the 
cash drawer or in a small cash box 
a sum that should take care of petty 
cash expenses for one week, de- 


_ termining this figure by referring 


to previous records. It is better to 
draw a check to "Petty Cash,” plac- 
ing this notation on the stub than 
to take the sum out of the cash 
drawer, although either way is per- 
missable if the sum is duly entered 
in the cash book, the same as any 
other disbursement and then posted 
to the petty cash account in the 
general ledger. 


Effective Guides 


FEEDS 


CUSTOMERS are directed 
to the progressive store op- 
erated by the Fairfield Feed 
Co., Fairfield, la., when they 
observe these signs placed 
at numerous points along 
well traveled country roads. 
The firm also has its plant 
well decorated with signs. 


Open an account in the general 
ledger headed “Petty Cash,” charg- 
ing this account with the sum de- 
posited in the petty cash drawer or 
box. At the end of the week total 
all small expenses for stamps, car- 
fares, haulage and the like, charg- 
ing them to their respective expense 
accounts through the general ledg- 
er, also crediting the petty cash ac- 
count for the total payments. Thus, 


at the end of each week, the bal- 
ance on the petty cash account in 
the ledger should equal the balance 
of the petty cash fund in the drawer 
or cash box. In this way the feed 
dealer is spared the inconvenience 
of disrupting work ever so often to 
enter small expenditures. 

When the petty cash fund runs 
low, simply draw another check to 
petty cash, replenishing the fund, 
charging the petty cash acount in 
the general ledger in the same way 
as before and continue to operate 
expenditures the same way too, by 
replacing each cash payment with 
a slip covering the amount paid. 

Feed dealers using petty cash 
accounts are not only spared head- 
aches trying to check up on dis- 
crepancies in the cash but they 
guard against theft and assure 
themselves that the profit and loss 
statement represents a true picture 
of activities. 

@ D. P. ROBINSON, Buffalo, state agent for 
the Michigan Millers Mutual Fire Insurance 
Co., returned recently from a vacation trip 


in Florida. 
MINNESOTA 

Floyd Jensen, Lucan, has purchased the 
Milroy feed mill, Milroy, from Lloyd An- 
derson. 

Roland Schrupp has taken over the Hen- 
derson feed mill, Henderson, formerly man- 
aged by Homer Hoelz. 

A. T. Anderson has opened a feed and 
produce store on Highway 25 at Montrose. 

Alvin Nelson has opened the Feed Ex- 
change at New London. He will handle a 
line of commercial feeds and do custom 
grinding. 

Louis Prechel, Springfield, has purchased 
the feed mill property of Fredin & Quarn- 
strom at Comfrey. 

L. C. Weber, representative for Northrup, 
King & Co., Minneapolis, has opened an 
office in the A. W. McConn building, Moor- 
head. 

George A. Cassutt has opened a feed 
and seed store at Winona. 

Fidelity Feed Co., Mankato, has moved 
into new and larger quarters at 416 W. 
4th street. 

Bennett E. Sandberg and Lester Arneson 
have formed a partnership to operate the 
Farm Supply Co., Granite Falls. 
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Deficiency Dange 


Ahead for the 


Don’t Let Your STARTER MASHES 
SHORT-CHANGE them on Vitamin E 


ADM Wheat Germ Oil 
Is COLD-PRESSED 


yy 
ARCHER 
by cold hydraulic pres- 


> sure from selected, 

fresh, vitamin E active 
wheat germ. Its purity, 
potency and effective- 
ness are backed by Ar- 
cher - Daniels - Midland 
Company’s ninety-nine 
years of continuous ex- 
perience in the yeereinaey of oils by every 
known means. ADM natural, cold-pressed Wheat 
Germ Oil is the choice of leading feed manu- 
facturers, leading co-operatives, leading pharma- 
ceutical houses and leading physicians every- 
where in hundreds of cities and in many coun- 
tries. 


ADM Wheat Germ Oil 


Consumer Educational 
Program Helps Build 
Your Sales 


In identifying your feeds as being fortified with 
ADM cold-pressed Wheat Germ Oil, vitamin E, 
you automatically place behind your sales the 
force of the broad program of consumer educa- 
tion now being carried on by Archer-Daniels- 
Midland Company in farm publications, poultry 
magazines and livestock papers. Join the long 
list of leading and progressive feed manufactur- 
ers who are offering chick mashes and other 
feeds fortified with ADM cold-pressed Wheat 
Germ Oil. 


Add These Important Benefits: 


Build vitality and vigor 

Promote growth 

Promote condition 

Promote resistance to disease 
Insure sound productive maturity 


These chicks that arrive by the hundreds in the spring represent a brand 
new set of customers for your feeds. At the start especially they depend 
completely on the ingredients in your mashes to supply them with every 
element essential to life, growth and maturity. Vital elements missing in 
the mash will be missing in the chicks. Don’t take chances on the impor- 
tant vitality, growth and reproductive factor—vitamin E. Insure a safe 
and adequate supply by re-enforcing starting and growing mashes with 
ADM cold-pressed Wheat Germ Oil. Remember — the longer these chicks 
live —the more they'll eat! 


ARCHER-DANIELS-MIDLAND CO. 


SPECIALTIES DIVISION 
653-C Roanoke Building Minneapolis, Minnesota 


Archer-Daniels-Midland Co. 
653-C Roanoke Building, i Firm 
Minneapolis, Minnesota. 


Please send me free of charge your 
4-page bulletin, “ADM Nutrition 

Reviews,”’ which discusses in detail Address 
the vitamin E requirements of 

chicks and the re-enforcement of 
chick starter mashes. 
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Che feed Bag 


Annual for 1939 


Waich for Your Cony 
To Be Mailed Seon... 


ONLY Buyers Guide 


and Reference Book 


of the FEED INDUSTRY 


COMPLIMENTARY TO 
Price $1.00 per Copy THE FEED BAG SUBSCRIBERS 
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) HE farmer who knows the 
_{ condition of his soil can cor- 
# rect deficiencies by applying 
right types of. fertilizer and is con- 
sequently able to raise better crops. 
And feed dealers who encourage 
him to adopt this practice can de- 
velop additional sources of profit. 


Tests can be made by the dealer 
himself or by the farmer on his 
own grounds. Soil kits are avail- 
able for this purpose. In the past, 
to get an analysis of his field's 
fertility, a farmer had to pack up 
a sample of earth, ship it to a lab- 
oratory and wait for the report. 
Today, with a soil test kit he can 
go into his field, take his sample 
and before nightfall have the an- 
swer to whether the earth is sour 
or too alkaline, lacking in a prin- 
cipal plant food or overbalanced 
in another. There are no techni- 
calities involved; one has only to 
possess ability to read common 
English and be able to distinguish 
colors. 

There are four principal tests 
in soil analysis. The first is the 
test for acidity or alkalinity. Each 
crop has a preference for one or 
the other. The other three principal 
factors in soil fertility are nitrogen, 
phosphorous and potassium. Even 
the small kit for field testing of 
soils will give you all these tests 
and do it so simply anyone can 
run the analysis. 

Here is the way the test kit is 
operated: A common teaspoon is 
used to dip up soil, the sample is 
put in a glass tube that is part of 
the kit, with the earth filling about 
one-fourth of the tube. One of the 
test fluids in the kit is added. Each 
bottle of test solution is labeled for 
the particular test to be made. The 
fluid for the test to be made is 
poured in the glass tube until it 
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better customers 


and the soil fill the tube to the half- 
way mark. It is corked, shaken, 
set aside, allowed to settle and 
when settled, the solution above 
the soil is colored. There are four 
color charts with the kit; one for 
each test. The color of the solution 
is matched with a color on the 
card. The key letter of that color 
on the card is determined and ref- 
erence is made to the manual with 
the kit. In the manual are tables 
which give the deficiencies and the 
over-abundance or proper propor- 
tions which that color represents 
in the test. 

The smallest kit with sufficient 
material to make five tests each 
for acid-alkali balance, for potas- 
sium, nitrogen and phosphorous, 
costs $2.00. More complete kits for 
orchardists, truck gardeners or 
farmers who want to keep closer 
check on soils, may run higher, 
but not as much as $20.00. 

There is a wide open field for 
sales among modern farmers who 
know they should have the right 
balance of nutrients in their soil. 
They have had drummed into them 
by every experiment station and 
every farm paper the necessity for 
having soil in chemical balance. 
Almost every intelligent farmer 
would like to know the situation 
with regard to his soil values, but 
he’s been balked before by time 
and cost of getting the information. 
Now he can do the job himself, 
with one of these kits, at a few 
cents per test and get the infor- 
mation promptly. 

The farmer who dumps a rule-of- 
thumb fertilizer on his land may be 
adding too much of one element, 
not enough of another. He’s going 
it “blind.” With a soil test kit he 
buys fertilizer more intelligently. 
And there’s a ten to one chance 


FARMERS can easily test 
their own soils by using the 
proper type of equipment. 


that if he knows he needs certain 
plant foods or nutrient balance in 
his field, he’s going to be far more 
ready to put out cash for fertilizer 
than if he is in doubt. 

Any merchant who handles fer- 
tilizer as part of his stock could 
almost afford to give away soil kits 
to his customers. But one doesn't 
have to do that. At a $2.00 cost, 
the dealer can sell a soil test kit 
and follow it up by selling the fer- 
tilizer required as shown by the 
testing kit. 

Any feed dealer, who carries a 
major line of fertilizer, could de- 
velop a big annual business if he 
equipped himself with one of the 
larger kits and offered this service. 
That is one sure and proven way 
the soil test kit links in with fer- 
tilizer business. Or should a dealer 
not want to set up such a service 
himself, he has a good selling talk 
to give farmers who should have 
their own testing kit. If they buy 
it and run their own tests, they are 
almost certain to come back for 
the fertilizer required. The soil test 
kit, in their own hands, will sell 
them on those needs. 

Money spent for wrong types of 
fertilizers is wasted. That's a point 
to sell and when you do and the 
farmer knows his soil needs, he'll 
buy more in total, providing more 
profit to the dealer in what he 
purchases. 
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April showers bring May flowers but this 
month was also responsible for bringing to 
the feed industry many of its active mem- 
bers. The Feed Bag includes among those 
to whom it extends congratulations, Richard 
(Dick) Hoyt, Tennant & Hoyt, Minneapolis, 
Minn., and George Sroda, Frank Sroda & 
Sons Co., Amherst Jct., Wis.—and no fool- 
ing. Both were deposited by the stork on 
April 1 but were nevertheless accepted in 
good faith by their parents. 

Just missing April fool’s day by a hair's 
breadth was Will Sargent, Sargent & Co., 


Des Moines, Ia. Mr. Sargent became a mem- 
ber of his well-known family on April 2 
and announces that he does not enjoy any 
hobby unless it is hard work. Able to cele- 
brate mutually with Mr. Sargent is William 
C. Moll, Franke Grain Co., who cried for his 
first Castoria April 2. Incidentally, Mr. Moll's 
wife could also join the festivities, for her 
birthday is on April 3. 

G. L. (Jerry) Stutz, formerly on The Feed 
Bag staff and now sales representative for 
the Kellogg Co., Battle Creek, Mich., on fox 
and dog feeds, made his bow to the world 
April 7. The feed and milling machinery 
business was first introduced to one of its 
ardent boosters on April 9, when J. A. 
Krimm, vice president and sales manager, 
Robinson Mfg. Co., Muncy, Pa., arrived on 
the stork express. His favorite hobbies are 


~ New Customers 


by the 
Hundreds! 


FROM THE BIG SEASON AHEAD 
WITH STERLING CHICK RATIONS! 


From incubator trays and from commercial hatcheries hundreds of new 
chicks will soon be arriving on farms in your neighborhood. Make these chicks 
your customers with Sterling Chick Mash- 


CARD TELLS ‘EM! 


es. Northrup, King & Company’s Chick 
Ration, ALL MASH—and Sterling Chick 


Starter and Grower have proved on thou- 


sands of farms their ability to grow chicks 


Feed NORTHRUP, KING rapidly, healthfully, safely. This year, fur- 
Sterling Chick Ration ther improved by the addition of Lacto- 
for Fast .Safe Growth! flavin, these outstanding feeds will be called 
for by even greater numbers of Northwest 


poultry raisers for the critical job of getting 


Every morning from 7:00 to 7:15, 
Clellan Card goes on the air over 
WCCO for Northrup, King & Co. He 
gives the farmers of the Northwest a 
program of facts and fun that sells as 
it entertains. Listen, laugh, and profit 
by being a Northrup-King dealer. 


their chicks off to a good start. Stock one or 
both of these Sterling Chick Mashes and 
profit by the big chick feeding season 
ahead. Place your orders now! 


Buy Your Feeds and Seeds Together 
Combined In a Mixed Car and Save 


NORTHRUP, KING 2. CO. 


Minneapolis, 


DEPENDABLE 
SINCE 1884 


Minnesota 


W. D. WALKER 


hunting, fishing and tennis. 

A lusty infant arrived at a happy home 
fireside on April 13 and his first demand 
was for feed. He was W. D. Walker, Arcady 
Farms Milling Co., Chicago, and he is still 
in the feed business. Mr. Walker is a direc- 
tor of the American Feed Manufacturers 
association and is one of its most active 
members. Also presented to the world on 
April 13 was F. F. Brubaker, Highland Park 
Feed & Supply Co., Des Moines, Ia. 

Gathered ‘round The Feed Bag April birth- 
day table this month you will also find Carl 
Marks, Feed Supplies, Inc., Milwaukee, April 
14; Rudy Opsal, Pratt Food Co., Hammond, 
Ind., April 16; Ray H. Kaercher, Globe Mill- 
ing Co., Watertown, Wis., April 19; W. W. 
Cummings, secretary, Ohio Grain, Mill & 
Feed Dealers association, April 20; Phil Orth, 
Ph. Orth Co., Milwaukee, April 25; C. E. 
McCartney, Minneapolis manager, Purina 
Mills, Inc., April 28; Max Nowak, Hammond 
Milling Corp., Hammond, Ind., April 29, and 
Wayne Fish, Wayne Fish & Co., Minneap- 
olis, April 30. 

@ VINCENT O. JOLLEY has purchased the 
interest of his partner, Melvin E. Warner, in 
the Newark Fuel & Feed Co., Newark, N. J. 

——— 
@ J. E. DAVIS, Northern Supply Co. Retail 
Stores, Inc., Amery, Wis., was unable to at- 
tend the recent meeting of the board of direc- 
tors of the Central Retail Feed association, 
Milwaukee, because of the illness of his 
young son. 


@ W. D. WALKER, Arcady Farms Milling 
Co., recently flew to Winter Park, Fla., and 
back to Chicago. He visited with his mother, 
who is seriously ill. 
HOLD FARM INSTITUTE 

Jefferson County Farm Bureau, Fort Atkin- 
son, Wis., conducted a Farmers Institute at 
the Municipal building, March 24, and was 
host to hundreds of customers. Members of 
the Wisconsin college of agriculture dis- 
cussed poultry, dairy and general farm sub- 
jects. Numerous attendance prizes were 
awarded. 


THE FEED BAG — April, 1939 


— 
? 
3 
a 
e20¢ 


marty finds that his 


Best Salesman 


. O. MARTY, Dalton, Ohio, 

believes in using the rural 

mail man in advertising his 
feeds. “Use him to the limit and 
follow up with your sales and de- 
livery truck regularly,” he says. 
“T don't know another way that 
beats this if you really want to sell 
more commercial feeds.” 

Mr. Marty proves his point with 
12 years of successful operation of 
the Lincoln Highway feed mill. His 
1938 volume was $50,000. He’s go- 
ing along at that rate in 1939. He 
operates in a rolling farming sec- 
tion of the Buckeye state where 
dairy farming is slightly predomi- 
nant. A lot of hogs are fed in the 
vicinity and a number of success- 
ful poultry farms are operated. The 
reason for the success of this feed 
mill and store lies in the merchan- 
dising skill and persistency of the 
man at the helm. 

"I have focused all my efforts 
on a single brand of feed,” ex- 
plained Mr. Marty. “Somehow I 
was better sold on it than any other 
and still am. The feed manufac- 
turer is wide-awake and progres- 
sive, leading the way always in 
advertising and merchandising re- 
sourcefulness. 

"T have a half-ton mixer and can 
grind and mix to the customer's 
order when desired. This grinding 
service brings only 10 cents a hun- 
dred, so I'm pushing the idea of 
quality. That's what the farmer 
gets when he buys a nationally- 
advertised commercial feed here or 
anywhere. 

"The liberal use of Uncle Sam's 
mailman with a follow up by the 
driver of a regularly scheduled 
feed truck is a hard combination 
to beat. I've tried several good 
sales devices and effective mer- 
chandising methods but I believe 
a lot of feed dealers can profit by 
sales and delivery routes and by 
steady and conscientious use of 
direct mail advertising. The man- 
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ufacturer provides literature but it 
can't bring in profits unless the 
dealer gets it out to the people 
who need feeds.” 

During recent years, Mr. Marty 
has been thoroughly converted to 
the live display practice. Baby 
chicks, batteries of hens, pigs in a 
convenient and sanitary feed lot 
—all are examples of what actual 
feeding can be carried on by the 
average commercial feed retailer. 

"I fed out a few hogs here last 
year that were truly good adver- 
tising for our hog mixtures,” he 
continued. “I would show the pork- 
ers to farmers and admiration 


would show all over their faces. 
We'd start talking about hogs and 
hog feeding and many times they 
just talked themselves into taking 
a trial order. 

The showing of a commercial 
feed manufacturer's educational 
movie made a good impression, 
too, on farmers about Dalton and, 
it is felt, made new business. Aside 
from this, only the customary ges- 
tures have been made to hold good 
will— calendars at Christmas, a 
little novelty advertising distrib- 
uted now and then and the taking 


(Continued on Page Thirty-four) 
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Foster West, Veteran 
Feed Man, Dies 


Following an operation at St. 
hospital, St. 
president, West-Nesbitt, Inc., Oneonta, N. Y., 
died March 29. He was 60 years old and 
had spent a lifetime in the feed business. 


Vincent's 
Petersburg, Fla., Foster West, 


Mr. West was formerly connected with 
Oneonta Milling Co. and for several years 
also operated a retail feed business at Dav- 
enport Center. Later he became associated 
with the old Buckwheat Milling Co., Eaton, 
N. Y. He then organized West-Nesbitt, Inc. 
with George Nesbitt and became its pres- 
ident. 

Mr. 
Feed 


West was a member of the American 
Manufacturers association and was 


| 


affectionately known to his many friends as 
“Jerry.” His son, George West, who is 
associated in the business, flew to his bed- 
side upon being informed of his condition. 
Among members of the trade who attended 
the funeral which was held in Oneonta, 
April 3, were Max Cohn, Sunset Feed & 
Grain Co., Buffalo, and Charles Wydman, 
vice president of the Eastern Grain Elevator 
Corp., also of Buffalo. 
VAN VECHTEN DIES 

William W. Van Vechten, founder and 
president of the Van Vechten Milling Corp., 
Rochester, N. Y., died March 28 at the Strong 
hospital following a week's illness and an 
operation. He was 76 years old and trav- 
eled extensively throughout the East calling 
on trade up until the time of his illness. 


by Mixing 


MURPHY’S O-RAY CONCENTRATE 
with Cheap Farm Grains 


All you need is a grinder and mixer — we supply the formulae, 
Vig-O-Ray Concentrate, Bags and everything needed to make 
your plant headquarters for Vig-O-Ray Poultry Mashes — the 
economical result producing mashes that are sweeping the coun- 


try in popular favor. 


You can make and sell complete Vig-O-Ray Starting Mash — 
Vig-O-Ray Growing Mash and Vig-O-Ray Laying Mash. You can 
supply your cutomers with BETTER Poultry Mashes for LESS 


money and make MORE profit. 


Vig-O-Ray Poultry Mashes Popularized 
By Big Radio Advertising Campaign 


Half-hour programs every Saturday night the year ‘round on Radio Stations 
WLS, Chicago and W HO, Des Moines cover the entire Middle West telling 


poultry raisers of the economy and better results to 
be obtained by getting their Poultry Mashes from their 


Murphy Feed Dealer. 


This tremendous advertising force has started thous- 
ands using Vig-O-Ray Poultry Mashes and the number 
is increasing every week by leaps and bounds. Don't let 
this profitable business in your locality g0 to some other 
dealer. Plan now to make and furnish these Nationally 
Advertised Poultry Mashes to customers in your locality. 


Makes BETTER Feeds for Your Customer 
— Makes MORE Money for You 


today for full particulars of our attractive 
Dealer proposition. Plan to boost your 
sales with the BEST Poultry Mash franchise. 


WRIT 


wis.- 


MURPHY PRODUCTS CO.., Dept.F.B.,Burlington, Wis. 


@ PUTNEY HATCHERY, Gladbrook, Ia., re. 
cently opened a new feed store and hatch. 
ery at Marshalltown, Ia. Free lunch was 
served and 50 prizes were given away on 
the opening day. 

@ BEAVER VALLEY MILLING CO., Des 
Moines, Ia., has added a second floor and 
an elevator to the storage addition built 
last year. New equipment is being installed 
in the feed room. C. C. Grimes is manager 
of the business. 


@ LYNDONVILLE ROLLER MILLS, Lyndon. 
ville, N. Y., owned and operated for the 
past eight years by Clarence Gracey, have 
been purchased by William Page. Mr. 
Gracey was forced to retire because of fail- 
ing health. 

- 
@ ARTHUR WILLIAM NORTON, member of 
the grain and feed firm of E. G. & A. W. 
Norton, Vergennes, Vt., died March 11 fol- 
lowing a brief illness. He was 69 years old. 


SPEAKS IN FLORIDA 

Ralph M. Field, president, American Feed 
Manufacturers association, Chicago, was a 
speaker at the annual inspectors convention 
of the Florida department of agriculture 
which was held at Tallahasee, Fla., March 
15, 16 and 17. He explained the work feed 
manufacturers are doing in nutrition re- 
search, etc., and gave some of his views 
on control matters. 

INDIANA 

Central Soya Co., Decatur, Ind., announces 
the construction of a million-bushel capacity 
soybean storage silo, a feed ingredient 
warehouse and bulk meal storage tanks. 
This is the fifth year that improvements and 
factory additions have been constructed. 
Dale W. McMillen, who also operates Mc- 
Millen Feed Mills, Inc., is founder of the firm. 

Nappanee Milling Co., Nappanee, and 
Blatchford Calf Meal Co., Waukegan, IIl., 
were hosts to approximately 80 feed dealers 
at a steak dinner served at the Copper hotel, 
Nappanee, recently. 

Veedersburg Grain Co., Hillsboro, has in- 
stalled a new hammer mill. 

Charles Leslie feed store, Michigantown, 
was destroyed by fire March 11. More than 
500 chicks and a large quantity of feed 
burned. 

Ross Curless has been engaged as man- 
ager of the Farmers Grain & Supply eleva- 
tor, Windfall, to succeed Emmett Simmons. 

Mitchell Coal & Feed Co., Mitchell, is at- 
tracting attention to its store by conducting 
a feeding test with two hogs which have 
been dubbed “Charlie and Paul.” A weight 
guessing contest will be conducted in the 
near future. 

Tipton Milling Co. plant, Tipton, was de- 
stroyed by fire March 12. O. F. Brewer is 
owner of the business. 

Farmers Grain & Coal Co., Frankton, re- 
cently celebrated its 25th anniversary with 
a dinner attended by 90 friends and cus- 
tomers. 

George F. Simler has been appointed re- 
ceiver for the LaFayette Milling Co., La- 
Fayette. 

H. A. McVey has been made manager of 
the Yorktown Grain Corp., Yorktown. 
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ROBABLY the most helpless 

and fragile living thing in the 

world today is a baby chick. 
Thousands of these fluffy, peeping 
embryo hens and cockerels each 
spring find their way to farms 
where they must depend on the 
mercy and judgment of their new 
owners to raise them to maturity. 
They are innocently forced to en- 
counter a variety of living condi- 
tions, survive the ravages of dead- 
ly disease germs and subsist on 
the feed placed daily before them. 
If anyone truly needs an oversee- 
ing guardian it is the baby chick. 
And the most logical person to 
assume this paternal interest is the 
retail feed dealer. 

Every baby chick which comes 
into his community represents the 
potential sale of so many pounds 
of feed. From the time their tiny 
beaks begin pecking vigorously at 
a starter mash until they have pro- 
duced their quota of eggs and are 
ready for the butcher's block, each 
living bird constitutes a factor in 
the feed man’s annual tonnage. 
Chicks that die because of unsan- 
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the important thing 


to stress in all of your 


Poultry 


itary living conditions and im- 
proper care are a loss not only to 
the poultryman but to the dealer 
as well. And birds which are 
poorly fed and unable to produce 
sufficient quantities of eggs, dis- 
courage the owner and hasten their 
disposal for meat, representing a 
further loss to the dealer. 

No mother would think of rais- 
ing her baby on raw hamburger 
and plain water, but the poultry- 
man who pays no particular atten- 
tion to the ingredients contained in 
the feeds which he uses, does prac- 
tically that to his baby chicks. 
Therefore, it is of prime importance 
for every feed man to handle only 
the highest quality poultry feeds 
and encourage customers to use 
them. 

In many instances the dealer is 
to blame for improper feeding. 
Rather than exercise additional ef- 
fort in overcoming price resistance 
among his customers, he attempts 
to undersell quality competition by 
offering the trade a cheaper but 
inferior feed. He may move a 
good tonnage temporarily but he 


will soon discover that the best 
foundation on which to build per- 
manent business and profits is 
quality. 

What is a quality feed? It can 
safely be said that the various 
chick and poultry rations produced 
by reliable feed manufacturers con- 
tain all of the ingredients in proper 
proportions that will net the feeder 
the best returns for every dollar in- 
vested in healthy flocks of good 
breeding stock. These manufac- 
turers maintain large laboratories 
and employ the services of nutri- 
tion experts. The ingredients going 
into the ration are tested and an- 
alyzed before mixing to insure uni- 
formity. Then the complete feed 
itself is under continual scrutiny 
at the experimental farms where 
tests are constantly made on ac- 
tual flocks. Handling and pushing 
a feed produced by a reliable man- 
ufacturer is one way of making > 
sure your customers are getting 
the best. 


Some dealers prefer to manufac- 
ture their own brands of poultry 
(Continued on Page Thirty-four) 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


GOOD GROUNDS IN SAME BOAT 
Judge: “You say you want a divorce be- Bachelor: “Sometimes I yearn for the 
cause your wife is extravagant. How does peace and comfort of married life.” 
she show this failing?” Married Man: “I do that all the time.” 
Mr. Brown: “She kept on buying ice after ee 
I had installed a refrigerator.” HEARING IS BELIEVING 
ee Doctor: “Congratulations, old man, your 
If looks are determined by diet some wife has presented you with quadruplets.” 
folks better start getting off plain food. Proud Husband: “Four crying out loud!” 


HERE’S THE BIG NEWS IN THE FEED BUSINESS! 


SALES SOAR FOR FUL-0-PEP DEALERS 
AS POULTRYMEN GO FOR THE 
FUL-O-PEP PLAN! 


Write for details of Ful-O-Pep dealership now, and 
cash in on the demand for Ful-O-Pep Chick Starter! 


pring Range in 


Y Concentrated S Big Selling Point! 


Ful-O-Pep Proves 


Feed Plan 
Ful-O-Pep racts Poultrymen! 


rtising Leads 


v Ful-O-Pep Adve the Field! 


ELP make business better 

for yourself by getting de- 
tails on the Ful-O-Pep dealer- 
ship. Make 1939 a banner year 
for profits. For Ful-O-Pep Chick 
Starter is easy to sell. It has that 
great talking point -CONCEN- 
TRATED SPRING RANGE, which 


brings winter-hatched chicks 
many healthful benefits of fresh 
green spring pasture. Helps 
your customers raise better 
chicks. Note the advertising 
running month after month‘in 
Poultry Magazines, Farm Pa- 
pers and Radio. Write today to 


THE QUAKER OATS CO.,CHICAGO, ILL. 


MAKING NO PROGRESS 
Boy Friend: “What does davenport sug- 
gest to you?” 
Girl Friend: “A city in Iowa.” 
PLAIN SARCASM 
Floor Worker: ‘Poor old Perkins has com- 
pletely lost his hearing. I'm afraid he will 
lose his job.” 

Second Floor Worker: “Nonsense. He's to 
be transferred to the complaint department.” 
REASON ENOUGH 

Traveler: “What's the use of having a 
time table if your trains don't run by it?” 
Porter: “We couldn't tell dey was runnin’ 
late if we didn't hab a time table.” 
HE CERTAINLY WON'T 
Prospect: ‘Now that you have shown me 
that your new car will do better than 80 
miles an hour, will such a car last?” 
Agent: ‘Don’t let that worry you, sir. Any- 
one who drives 80 miles an hour will not 
need a car long.” 
——-— > — 


ONE MORE CHANCE 
Cook: “Why, you're the same fellow I 
gave a piece of pie to yesterday.” 
Bum: “Yes, but I hardly expected to find 
the same cook here today.” 
MATTER OF AGE 
Son: “Dad, can't I get my driver's license? 
I'm old enough now.” 
Father: “Yes, son, but my car is not old 
enough.” 
YEAH! CUT IT OUT 
Barber: “I've used this famous tonic on 
your head a dozen times and you're siill 
bald.” 
Customer: “Well, why rub it in?” 
OR STICK TO BEER 
Professor: “I won't begin today’s lecture 
until the room settles down.” 
Voice (in rear): “Better go home and sleep 
it off, old man.” 
POOR STUFFING 
Farmer: “What's the matter? That's a 
gentle horse. Why don't you care to ride 
him any longer?” 
City Niece: ‘Gracious, uncle, I didn’t think 
anything so full of hay could be so hard.” 


REALLY SURPRISED 


Golfer: ‘Why didn’t you watch where 
that ball went. I can almost see it from 
here.” 


Caddy: “Excuse me, sir. Your ball don't 
usually go anywhere and so it took me 
sort of unprepared like.” 

——— 
BETTER WATCH OUT 

Bernice: “Bill told me I was the eighth 
wonder of the world.” 

Mary: “What did you say?” 

Bernice: “I told him not to let me catch 
him with any of the other seven.” 

——— & 
LOOK OUT AHEAD 

Wife: “What makes you think we are get- 
ting near a big city, dear?” 

Husband (in back seat): 
more people.” 


“You're hitting 
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feed firm at sussex 


50 years of service 


REAT oaks from little acorns 
grow, might well be applied 
to the interesting history of 
Decker & Simmons, Sussex, N. J., 
which is now celebrating its 50th 
anniversary in the feed business. 

It was back a half century that 
the late John D. Simmons operated 
a general retail store on Main street 
in Sussex. He also sold feed in a 
small way from a building located 
near the Susquehanna tracks, and 
was impressed with the possibili- 
ties of this venture. Accordingly, 
Mr. Simmons persuaded his father- 
in-law, the late B. W. Decker, to 
form a partnership with him for the 
handling of coal, lumber and build- 
ing materials and trading as Deck- 
er & Simmons. 

At the same time another part- 
nership was formed with Scott Mar- 
tin for expanding the feed business 
under the name of Simmons & Mar- 
tin. The original feed store was 
moved down the tracks to its pres- 
ent location and an addition was 
built. A sorrel mare and a box 
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wagon were used for making the 
deliveries of coal and feed. As 
business increased other equip- 
ment was added until six horses 
were required to make deliveries. 
Trucks were purchased to replace 
the old delivery system about 25 
years ago. 

Mr. Decker purchased Mr. Mar- 
tin's interest in 1904, after which 
the entire business was and has 
since been conducted under the 
name of Decker & Simmons. At 
this time Benjamin D. Simmons, son 
of the founder, took charge of the 
feed department. Mr. Decker passed 
away in 1908 and the death of Mr. 
Simmons occurred in 1926. Since 
his father’s death Benjamin has con- 
tinued to own and operate the busi- 
ness. 

Today, in addition to the main 
headquarters at Sussex, the firm 
has stores at Branchville and 
Franklin, N. J. The Franklin plant 
was started in 1922 under the name 
of B. D. Simmons Co. Arthur Crabb, 
who learned the business at the 


ECKERASIMMONS 
(hamber 


FIFTY years of success in the 
feed business is the record of 
Decker & Simmons, Sussex, N. J. 
Shown at the left are B. D. 
Simmons and his son, John, rep- 
resenting the second and third 
generations. Above is the main 
plant at Sussex and below, top 
photo, is the Franklin branch. 
The Branchville plant is shown 
beneath. 


Sussex establishment, is secretary 
and treasurer of the company as 
well as general manager. 

In 1929 the feed store of Clayton 
Davenport, Branchville, was pur- 
chased and stocks of coal, lumber, 
paints and building materials were 
added. This store is conducted un- 
der the name of Decker & Simmons 
and is managed by Percy Van 
Houten. 


(Continued on Page Thirty-two) 
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614 per cent increase in animal feed 
dry skim milk used in 1938 can mean 
only one thing: There is no substi- 
tute for dry skim milk results! 


Feed chemists use dry skim milk as 
the standard of comparison because 


ne of its nutritional completeness. In- 


creasing commercial use, year by 
year, testifies to its importance as an ingredient in good mash feeds— 


500 carloads of dry skim milk used in 1928, 
3200 carloads used in 1937, 
Over 3400 carloads used in 1938. 


Maximum hatchability and strong chicks depend on a breeding mash 
that is nutritionally complete. Dry skim milk has what it takes to make 
it so. 


Every chick starter worthy of the name contains milk products and dry 
skim milk is the one most widely used. 


Laying mashes that are nutritionally complete result in maximum yield 
of the finest eggs for human food. That’s why dry skim milk is used. 


Dry skim milk has four natural factors essential to every complete ration. 
They account for its outstanding value in poultry and live stock feeds. 
Our Feed Service Department will be glad to help you in the job of mak- 
ing your formulas complete. No obligation, of course. 


AMERICAN DRY MILK INSTITUTE, INC. 


221 NORTH LA SALLE STREET, CHICAGO 
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how to put punch 
into your copy 


by ELDON ROESLER 


ENERALLY speaking, there is but one purpose 

for running an ad—to sell more merchandise at 

less cost to the merchant. This article (and 
those that are to follow) will attempt to show you 
how to achieve this end. 

Practically all successful ads contain four funda- 
mental qualities (1) they are attention-compelling (2) 
they are interesting (3) they are convincing (4) they 
inspire the reader to action (that is, to buy the mer- 
chant’s products). 


e Attention 


To be successful, the ad must attract the attention 
of a maximum number of potential buyers of the mer- 
chant’s merchandise. This attention may be gained 
in a variety of ways—by striking layout... by the 
use of appropriate illustrations . . . by the use of a 
striking headline . . . or by some unusual feature of 
the ad. The means used to attract attention are com- 
paratively minor in importance—the big thing is that 
they should actually attract attention to the ad. 


e Interest 


People are not forced to read advertisements. If 
they were, advertising would be a simple matter. 
They read only those ads which interest them; so 
interest-value is an obviously major item of any ad. 
The ways to achieve this quality are innumerable. 
There are too many to list in this limited space but 
there is one injunction to remember—write your ads 
from the potential buyer’s viewpoint. Tell him what 
the product will do for him. Translate your merchan- 
dise into “greater profits for you” ... “more leisure 
time for you” ... “less work for you.” Pack your ads 
with “you attitude.” 


e Conviction 


If people are not convinced of the merits of your 
products they will not be prone to buy them. There- 
fore the copy must advance logical evidence of the 
product's worthiness. Testimonials of past users of the 
product . . . analysis of the product's materials... 
statistical data on the success of the product in actual 
tests . . . an offer of a free trial or demonstration—all 
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THIS ARTICLE probably makes you say to yourself, 
“it's all very well for this bird to tell me how to 
dress up my ads with fancy artwork and layouts but 
he doesn't have to worry about the increased cost 
of the ad!"" There is no “increased cost.’ Your 
local newspaper subscribes to either the Meyer Both 
General Newspaper Service or Stanton Superservice, 
which make distinctive artwork, layouts, copy, and 
ad ideas available to advertisers at no extra cost. 
Ask about them before you run your next ad! 


these, and others similar to them, are effective in con- 
vincing the potential buyer. 


e Action 


The action-inducing element is commonly saved 
until the last. “Limited Quantity,” “Special Offer for 
Limited Time Only,” or even “Act Now” are typical 
action-inducers. Another, which applies directly to 
feed advertising, could be: ‘Ask for Our Pamphlet on 
Better Feeding Methods” . . . or “Special Introductory 
Offer.” 

Keeping the above points in mind, let's analyze the 
ad shown with this article. We notice, first, that the 
layout is attention-compelling because of its neat 
arrangement and use of white space. Further, it 
utilizes illustrations of farmers, which naturally at- 
tracts the attention of farmer-readers, the potential 
buyers of feeds, because it instantly informs them 
that this ad concerns them. 

Second, the ad is interesting. Its headline says 
“Profits for You” and everyone is interested in -mak- 
ing profits. In addition, the dialogue headline is 
normally more effective in holding interest because 
it has more life to it and more authenticity. The panel 
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King Midas Awards 
New Scholarships 


T. L. Bewick, State 4-H club leader, has 
just announced the winners of 4-H Baking 
club scholarships presented annually by the 
King Midas Flour Mills, Minneapolis. The 
first prize, $100.00 scholarship to the Uni- 
versity of Wisconsin, goes to Cynthia Ker- 
sten, Tigerton. She has engaged in 4-H club 
work for eight years and has completed 
nineteen projects, including seven years in 
Foods and Nutrition and five years in Food 
Preservation. She has been active in dem- 
onstration and judging contests and has rep- 
resented Shawano county in state contests in 
these events. 


Lucille Rowe, Washburn, winner of the 


second prize, $75.00 scholarship to the Uni- 
versity of Wisconsin, has also completed 
eight years as a 4-H club member. She has 
done excellent project work in Foods and 
Nutrition for three years and has participat- 
ed in judging and demonstration work on 
that project. She has represented Bayfield 
county several times in state contests. 
Delores Swantes, Horicon, the third place 
winner, who received $25.00 to be used to 
attend the 1939 State 4-H club Week at Madi- 
son to be held some time in June, has an 
excellent all-around record and this year 
received an honor pin in Foods and Nutri- 
tion. This pin goes only to the ten highest 
in a project in which they had over 6,000 
girls enrolled during 1938. 
The King Midas scholarships have now 
m awarded each year for the past six 


There’s 
WONDER WORKING 


POWER 
IN 


THE SEA 


If Livestock and Poultry ranged on 
the Sea-bed, they wouldn’t need 


MANAMAR 


PHILIP R. 


No wonder there is power in the Sea! 
For millions of years the vital minerals of oe 
the earth have been carried into it. 


The plant and animal life of the Sea 
face no deficiencies hence they are out- 


standing sources of the “Power Factors” for feeds. Sea products 
rich in minerals, proteins and vitamins. 


PARK, 
Dept.'F B-4, 608 South Dearborn Street, Chicago, Illinois 


ManAmar supplies these 
“Power Factors” in a concen- 
trated form of highest quality 
direct from the Sea. 


Every Type of Farm 
Animal Needs 


MANAMAR 


Deficiency losses are sapping 
the profits from dairymen and 
poultrymen —every type of farm 
animal needs ManAmar. Make 
more profits for your customer 
and put more cash into your till 
by adding ManAmar with its 
power of the Sea to your poultry 
and dairy rations. 


Write today for the ManAmar 
Feed Merchandising Plan with 
confidential report for Feed Men 
—“Ten Reasons Why You Will 
Make More Money with Man- 


Amar Feeds”. 
INC. 


years. The King Midas Flour Mills, inspired 
by the success of past year’s achievements 
in 4-H club work in Wisconsin, has agreed 
to continue the program again in 1939. The 
dominant reason back of this participation 
has been a desire to promote better baking 
among Wisconsin farm girls. The King 
Midas Flour Mills is confident that the pro- 
gram has definitely increased interest in 
better home baking among girls in Wiscon- 
sin who will be the home makers of tomor- 
row. 

In addition to the scholarships awarded, 
every recognized 4-H club baking group in 
Wisconsin is furnished without cost King 
Midas flour to be used in demonstration 
work. This gives baking club girls an oppor- 
tunity to develop their baking talents to the 
fullest extent by using the highest quality 
flour, permitting them to do full justice to 
their natural ability as home makers. About 
two hundred sacks of King Midas flour are 
donated for this purpose each year, the flour 
being delivered to group leaders by King 
Midas dealers who are, in turn, reimbursed 
by the mill. 

The King Midas Flour Mills is proud of 
the record compiled by the winners of its 
scholarships. All of the girls who have been 
selected by Mr. Bewick’s office to receive 
King Midas scholarships have compiled very 
fine records at the University of Wisconsin 
and have continued their successful record 
after graduation. 

@ CHARLES HUBER, A. A. Huber & Sons, 
Darien, Wis., is the anchor man on his 
bowling team which is tied for first place 
in the city league. The team bowls under 
the name Huber's Elevator. 

@ ALBERT G. PETERSON, who has been 
associated with the Corn Products Sales Co. 
at Philadelphia in the capacities of retail 
salesman, district manager and eastern divi- 
sion manager, has been named vice-presi- 
dent of the firm. 

@ SPRING GROVE FEED & COAL CO., 
Spring Grove, Pa., recently sponsored a 
poultry meeting for its customers. Dr. O. B. 
Kent, former professor at Cornell university, 
was the guest speaker. 

@ FRED GILCHRIST, formerly associated 
with Purina Mills, Inc., St. Louis, Mo., and 
his wife were visitors at the offices of The 
Feed Bag, March 27. Mr. Gilchrist is plan- 
ning to reenter the feed business and is 
seeking a new connection. 

@ HARRY G. COWAN, Minneapolis, district 
sales manager for Spencer Kellogg & Sons, 
Inc., Buffalo, who recently underwent an 
operation has returned from the hospital and 
expects to be back on the job as good as 
new. While convalescing, Mr. Cowan was 
remembered by his many friends with many 
floral offerings and messages. 

TRUCK BILL PASSED 

A bill requiring all itinerant merchants to 
apply to the state board of equalization for 
licenses costing $10.00 per year and to post 
a bond of $500.00 with the board has been 
passed by the Wyoming legislature and 
signed by the governor. The Wyoming legis- 
lature also killed a proposed state wage- 
hour law and a chain store tax bill. 
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of progress celebrated by 


T 114 East Grand avenue, 

Des Moines, Ia., is a monu- 

ment to a man. There is no 
epitaph on this monument of brick, 
steel and concrete. Just the same, 
people in Iowa's capital city and 
feed dealers over many states rec- 
ognize the Sargent & Co. buildings 
as a fitting tribute to that pioneer, 
E. I. Sargent, who founded the busi- 
ness that has borne his name these 
past 50 years. 

Mr. Sargent was a pioneer in 
more ways than one. Coming over- 
land in a covered wagon with his 
parents from his native Vermont, 
he knew the life of a pioneer Iowa 
family. In Jefferson county near 
Fairfield, Ia., his father settled and 
homesteaded a farm. E. I. attended 
Evergreen district school. 

When reaching maturity he fol- 
lowed Horace Greeley's advice and 
went West. Through the western 
states, Colorado and Wyoming, he 
traveled, riding his horse and work- 
ing as a cowboy. He came in con- 
tact with famous westerners. There 
he also met Indian chiefs. 

Returning to Iowa, he married his 
childhood sweetheart and moved to 
the “new” country in northwestern 
Iowa. On the Sargent farm near 
Fonda six Sargent youngsters were 
born. One day, about 50 years 
ago, Farmer Sargent came in from 
his hay fields, feeling more fatigued 
than usual. For several months his 
health had been failing gradually. 
The doctor made an examination. 
His instructions were definite. Mr. 
Sargent could do one of two things. 
First, he could stay on the farm 
and be buried within the year. Or, 
he had the choice of leaving the 
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farm and by virtue of rest and 
change have an even chance of 
recovery. 

It was a decision of great im- 
portance which was reached by the 
mother, the six youngsters and Mr. 
Sargent. To Des Moines he went, 
leaving the family to operate the 
farm. The spirit of the pioneer still 
prevailed. With limited capital, in 
a strange city, besieged by ill 
health and intense competition in 
all lines, another decision had to 
be made. 

Starting as a “curbstone” broker, 
he began taking consignments of 
hay from his old neighbors in Poca- 
hontas county who knew and trust- 
ed him. The business grew. A loca- 
tion was needed. Down by the rail- 
road tracks, a dingy little shack 
was rented. Above the door was 
nailed a sign, Sargent’ and there 
was established the business which 
became a powerful factor in Iowa. 


STARTED by E. I. Sargent, Sr., 
shown at the lower left, Sar- 
gent & Co. has enjoyed consist- 
ent growth for 50 years. Now 
carrying on are top row, A. E. 
(Bert) Sargent, left, W. H. 
(Will) Sargent, right, and E. I. 
Sargent, Jr., lower right. Below 
is a front view of the present 
plant. 


It is said that every business is 
the shadow of a man. Today, as 
the Sargent organization is enter- 
ing its second half century, it num- 
bers its dealers by the hundreds 
and thousands. In Iowa, Sargent 
balanced feeds are shipped by car- 
load to dealers in every county. 
Sargent feeds are also shipped in 
carload lots to dealers in Illinois, 
Minnesota, Wisconsin, the Dakotas, 


(Continued on Page Thirty-three) 
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from Selling Sudbury 
Soil Test Kits... . 


1. A Profit from the Kits 


Big mark-up. Nationally advertised. 
Articles on soil testing have appeared 
this year in many national magazines. 


The market is GROWING. 
2. More Fertilizer Sales 


Soil testing almost always shows the 
need for more fertilizing. Dealers re- 
port that sales of soil test kits almost 
always mean MORE fertilizer sales. 


3. A Profit in Good Will 


A satisfied customer is your best 
advertisement. Soil test kits mean good 
will for you because they help your cus- 
tomers use fertilizer to best advantage. 


SUDBURY 
SOIL TEST KIT 
New Agricultural Model 


Shows lime and fertilizer required for 
maximum production. Makes 50 individual 
tests for nitrogen, phosphorus, potash and 
acidity. Cased in sturdy imitation leather. 
Complete with instructions and data on plant 
needs. Retails for $4.75. Other Sudbury 
Soil test kits retail from $2 to $18.50. 


Big dealer discounts. Tested 
display material. Order today 


SUDBURY SOIL 
TESTING LABORATORY 


P. O. Box 2001 South Sudbury, Mass. 


\\ 


Imitation Baby Chicks 

As an inducement during a sale held Easter week last spring 
a Michigan dealer purchased several gross of imitation baby 
chicks which he gave away with the purchase of each sack of 
pouliry feed. Children clamored for the gifts and begged their 
parents to buy at the store. The chicks came in different colors 
and were put on display with feeds in the window. When ordered 
in large lots the cost of the imitation chicks was only a few cents 
a piece. The investment proved to be a good one as it helped put 
the dealer's sale over with a good tonnage of feed. 


Tested Their Strength 


When an amusement parlor in his town discontinued business 
an Illinois feed dealer purchased one of the machines which reg- 
istered the grip and weight-lifting power of individuals who in- 
serted a penny in the slot and tested their strength. He placed the 
device in his store and invited his farm customers to see how 
closely they approached Tarzan in prowess. The idea created a 
great deal of friendly competition among the farmers and a prize 
was offered by the dealer for the person having the best grip and 
the best lifting ability. No penny was required as the machine 
was adjusted so that it would operate continuously. 


Last spring a Wisconsin dealer induced his wife to call a meet- 
ing of farm and city housewives to discuss gardening problems. 
One section of the warehouse was equipped with seating facilities 
and decorated, and the botany teacher of the local high school 
was engaged to explain different varieties of flowers and garden 
vegetables. The dealer’s stock of bulk and packaged seeds was 
conspicuously displayed around the meeting room. Widespread in- 
terest was created and actual sales were more than $200.00 on 
the day the meeting was held. Refreshments were served and 
music was furnished by means of an orthophonic victrola. The 
meeting was also responsible for starting the dealer off to a brisk 
seed business during the entire spring. 


Income Tar. Help 


Farmers fret and fume about filling out their income taxes. Real- 
izing this an Iowa dealer every year offers the services of his 
efficient bookkeeper in helping his customers fill out their blanks. 
The idea brings the farmers to the store, makes them feel obligated 
and results in many additional sales. 


A New Jersey dealer who believes in educating his customers 
in following a health program for baby chicks keeps careful rec- 
ords of the customers which he serves. During the course of the 
season he publishes a series of advertisements in his local news- 
papers explaining how Jim Jones or Bill Brown raised a flock of 
200 or more baby chicks to maturity without the loss of a single 
one. This inspires pride in the customers and makes other poul- 
trymen sit up and take notice. The advertisement is concluded with 
an explanation of the plan followed by the successful customers 
and a list of the remedies which were used. The idea has resulted 
in making the dealer's remedy department return real profits and 
has also boosted the sale of his feeds. 
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M. BORST & SON, Brook- 
lyn, Wis., realize that 
there is profit to be made 


in handling fertilizer and believe 
in advertising the advantages of 
using it among the farmers. This 
spring the firm prepared an effec- 
tive folder which was distributed 
to the trade and which brought un- 
usual results. The advertising mes- 
sage headed "Advantages of Buy- 
ing Fertilizer from Wm. Borst & 
Son,” reads as follows: 

“1. Complete stock on hand at 
all times during the planting sea- 
son. Beside our own stocks, we 
have stocks available in Madison, 
Milwaukee and Kenosha from 
which to obtain your needs on only 
a few hours’ notice. 

"2. Free three-day soil testing 
service. We send your soil samples 
to a laboratory which notifies us 
within three days just what is lack- 
ing and makes the proper fertilizer 
recommendations. 

"3. If you have any preference 
as to brand, we can supply just 
the brand you prefer. 

"4. We store the fertilizer in a 
dry place until you are ready to 
plant. You do not have to remove 
it from the freight car when it 
arrives. 

"5. We deliver it at no extra cost 
when you are ready for it, hauling 
it to your farm and many times 
direct to the field. 

"6. We have for you to use at 
little or no cost one trailer type 
distributor and one wide type 
broadcast distributor, and also a 
corn planter with fertilizer distrib- 
utor. If you have any use for any 
of these machines it is to your ad- 
vantage to let us know at an early 
date. 

"7. Return privilege on any fer- 
tilizer you may have left over 
when through planting. Nearly 
every one using fertilizer either 
finds himself short and has to pick 
up a few bags from a dealer who 
carries a stock at all times, or else 
finds he is long a few bags. We 
are in a much better position to 
handle this carryover than most 
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Sales 


boosted by using 
snappy circular 


farmers. We usually have a chance 
to resell it and if not we have a 
dry place to store it. 

"8. We sell at regular standard 
prices less all cash and volume 
discounts. It is unlawful for us to 


Championship F 


alter these prices, but we are very 
liberal with our terms, allowing all 
discounts if paid for within a rea- 
sonable time. 

"9. In the past years we have 
purchased hundreds of tons of oats, 
corn, hay, straw, and fodder from 
the farmers in the vicinity of Brook- 
lyn. We have found by experience 
that fertilizer crops are always of 
better quality, especially in the 
case of corn, barley, and oats. For 
that reason we can always pay 
more for them than for unfertilized 


crops.” 


ields of Corn... 


are Fertilized 
with 


CORN has to be good to 
be chosen for a State corn 
husking contest and in 
one year, 1938, the con- 
test fields chosen in these 
4 states were fertilized 
with Darling’s Soil 
Builders. We are proud 
of this record. 


Widespread choice such 
as this does not happen 
without reason. Write 
us for further facts and 
information on the ferti- 
lizer that has 
been making 


outstanding 
records for 57 
years. 


DARLING & 
COMPANY 


4201 So. Ashland Avenue 
CHICAGO 


DARLINGS SOIL BUILDERS 
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Mr. Simmons can boast of plac- 
ing one of the largest dealer orders 
for feed on record. Thirty years 
ago Z. K. Greene, a veteran sales- 
man, then employed by J. A. How- 
ell, Middleton, N. Y., who was sell- 
ing agent for Larrowe Milling Co., 
Detroit, sold him 40 cars of beet 
pulp. At that time the Larrowe firm 
would book any amount of beet 
pulp and make shipment at any 


VITAND 


COD LIVER OIL 


“A” a d 


Fortified and Tested 


time between fall and spring, thus 
giving the buyer ample time to 
move the feed. 

“Our main reason for buying this 
large amount,” Mr. Simmons ex- 
plained, “was to get the feed at a 
low price as it sometimes advanced 
$3.00 or $4.00 a ton before spring.” 

“During the past 50 years,” Mr. 
Simmons reminisced, “numerous 
changes have taken place in the 
buying and selling of goods and 
we have endeavored to keep pace 
with them. A feed mixing depart- 
ment for the manufacturing of dairy 


COD LIVER 


For POULTRY and ANIMAL FEEDS 


Let us look briefly and chronologically 
at the development of the manufactur- 
ers of VITAND: 


@ 1907—the newly established firm 
starts in a small two-story frame build- 
ing at East Boston, Mass. @ 1908— it 
expands into the manufacturing of fine 
oil specialties @ 1917— it constructs 
a refinery at Boonton, N. J. @ 1938— 
this refinery has grown into a plant of 
many buildings . . . devoted to the 
refining, filtering, hardening, distilling 
and otherwise processing of edible and 
industrial oils; to research, power gen- 


eration, administration, etc. and util- 
izing extensive tank storage and rail- 
way trackage facilities. 


Common-sense reasoning indicates that 
a firm of so modest a start seldom 
grows into a large plant unless it pro- 
duces the goods. 


Try VITAND .. . and see why so many feed 
manufacturers pronounce it the “tops” among 
A and D reinforcements. VITAND is chick 
tested . . . and is guaranteed to contain min- 
imums of 3090 U.S.P. units of vitamin A and 
400 A.O.A.C. chick units of vitamin D per 
gram. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


KING BROTHERS, Philadelphia 

JESSE C. STEWART CO., Pittsburgh 
WARNER'S MILLS, Alliance, Ohio 
HAYNES MILLING CO., Portland, Ind. 
V. E. HERTER CO., Dayton, Ohio 


NORTHRUP, KING & CO., Minneapolis 
MICHIGAN FEED & GRAIN CO., Detroit 


-SAM KRAUS, Fort Wayne, Ind. . 


WOOSTER FEED MFG. CO., Wooster, Ohio 
FARLEY FEED CO., Janesville, Wis. 


CORN BELT SUPPLY CO., Sioux City, Iowa 
Also Warehouse Stocks at: CHICAGO, ILL. INDIANAPOLIS, IND. LANSING, MICH. 


feeds which are sold under the D 
& S formulas has been a drawing 
card for our business. 

“Starting with one employee we 
now have a total of 40 persons on 
our payroll. A large fleet of trucks 
enables us to deliver to distances 
we never dreamed of in the horse 
and buggy days. 

“In 1932 our Sussex lumber sheds 


JOHN D. SIMMONS 


were destroyed by fire. It took sev- 
eral months of planning and hard 
work to replace the loss. In 1936 
a garage and show room was built 
in Sussex opposite the present 
plant. We sell automobiles and 
trucks from this new addition and 
handle oil and gasoline and other 
automotive supplies. 

“Fifty years of successful service 
is a long time for the operation of 
any business under the same name. 
We are on the threshold of another 
50 years and we are going to try 
to serve our community in a bigger 
and better way than ever before.” 

@ B. S. PACKARD MILL, Alpine, N. Y., was 
destroyed by fire March 7. The blaze was 
caused by the burning out of an oil engine 


exhaust pot. 

@ DETROIT MILLING CO. plant, Adrian, 
Mich., which has been idle for a number 
of years, has been taken over by the Adrian 
Grain Co. Remodelling work is progressing 
and new equipment is to be installed. The 
plant will be utilized for feed manufacturing 
and grain storage. 

@ J. B. ROUX FEED MILL, Ashtabula, Ohio, 
was the scene of a tragedy March 13 when 
an explosion and fire occurring in a garage 
connected with the building resulted in the 
death of three young men, one of them 
a warehouseman for the firm. 
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Kansas, Nebraska and Missouri. 

On East Grand avenue in Des 
Moines is the large, modern plant 
and offices of the company. Here 
one finds the most modern machin- 
ery. Truck and rail facilities are 
available at the door. Modern 
methods are employed not only in 
the manufacture of balanced feeds 
but also in the merchandising. Over 
the grain belt are thousands of feed 
stores and elevators which proud- 
ly display the circle and triangle 
trade mark which has long identi- 
fied Sargent feeds. 

Fortune smiled on the venture 
from the start. Hard work, long 
hours, fair and honest dealings 
watered the roots of Sargent’s hay 
market. Old timers of Des Moines 
have told about the habits of those 
early Iowans. Railroads were still 
being built. Many families had a 
driving horse or team as their only 
means of transportation. The fam- 
ily cow was common. An impor- 
tant business of that time was haul- 
ing, done entirely by horses. Liv- 
ery stables were common, many of 
them being located where big office 
buildings and department stores 
now grace Des Moines’ loop. 

The pioneer feed dealer, or hay 
dealer, had another important deci- 
sion to make. The farm at Fonda 
was disposed of and the Sargent 
family moved to Des Moines. For 
15 years business steadily in- 
creased. It now seemed that the 
future was bright and promising. 

Hard work and long hours again 
took a toll. Ill health again neces- 
sitated a change. The Sargent busi- 
ness was sold and operated under 
other management. Two years 
later the business was bought back 
by Mr. Sargent and the uphill fight 
was resumed. It was with genuine 
pleasure that he welcomed back 
old customers who had returned 
when they learned that the man 
who founded the establishment had 
again assumed its management. 

The demands of the growing bus- 
iness proved more than he could 
handle alone. Leaving school at 
18 years of age, W. I. (Will), the 
oldest son, joined the father and 
shouldered management problems. 
New blood and new ideas brought 
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changes. The market itself was 
changing too, so the firm of E. I. 
Sargent & Son reached out into a 
broader field and became a feed 
store as well as a hay market. 


As the other sons finished school, 
they, too, came into the business. 
Other retail feed stores were open- 
ed in other parts of Des Moines. 
Bert, Walter, Earl and Ed all oper- 
ated individual stores, handling 
hay, oats and corn. 


Mechanical power began to come 
in. With the passing of the horse 
came great changes. The poultry 
business offered an opportunity. 
Hogs were being fed extensively. 
Much had been learned about bal- 
anced rations for the dairy cow. 
The feed business profited. 


With several retail feed stores in 
operation other changes came. Feed 
manufacturers were establishing 
themselves. E. I. Sargent & Sons 
decided to enter into a jobbing con- 
tract. 

This change in operation and ad- 
ditional business developed through 
the connection suggested the clos- 
ing of the retail stores to better han- 
dle the rapidly expanding whole- 
sale business. The sons then joined 
their father, whose health had been 
failing rapidly. For many years he 
had carried the burden and now 
found strong and willing shoulders 
of his sons ready to take up the 
work. 

It may well be said that E. I. Sar- 
gent gave his very life blood to the 
building of that business for his 
sons. And they, in the end, gave 
theirs to the continuation of his life. 


HAY was one of the principal 
products of Sargent & Co. as 
indicated by the picture of the 
plant back in 1906. 


Blood transfusions were necessary 
for a year and a half during which 
the sons, in turn, bared their arms 
and gave their blood that the father 
might linger on. 

The end was inevitable. E. I. 
Sargent, founder of the business, 
passed away in 1917, with perhaps 
only a hope that the organization 
would continue as it has continued. 

It's a far cry from Sargent's lit- 
tle shack where his hay market 
was established to the successful 
organization which bears his name. 
He started from nothing. He had 
nothing—nothing except character 
and ability. His progress through 
the various stages—farmer, sales- 
man, hay trader, hay market, feed 
store, jobber and manufacturer— 
was not by chance or accident. 

Where the pedler stopped his 
shaggy horse and dilapidated wag- 
on to buy a little feed, Sargent & 
Co. now ship Sargent'’s feeds in car- 
loads. Where a farmer, broken in 
health, worked alone in handling 
consignments of hay sent by his 
neighbors, scores of feed mixers, 
handlers, truckers, salesmen and 
others now find employment. 

The character of the founder and 
his sons is reflected in the firm's 
operation. As stated, every busi- 
ness is but the shadow of a man. 
And the business at 411 East Grand 
avenue is a monument to the abil- 
ity, character and foresight of a 
pioneer who did his job and did 
it well. 
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(Continued from Page Twenty-one) 


of a genuine interest in farmers’ 
meetings and other community af- 
fairs. 

“In business one has to go 
through a certain amount of so- 
called ‘stereotyped advertising’,” 
explained Mr. Marty. “But when 
you want something to get busi- 
ness, operate a delivery service, 
keep the mail man busy with your 
advertising material, get into the 


farmers’ hearts with feeding dem- 
onstrations of your own. 

“First, operate your delivery sys- 
tem, rain or shine, snow or blow, 
five days weekly, and try to get to 
each farm on scheduled time. Sec- 
ond, get a deliveryman who holds 
the respect of the public and has a 
little selling ability besides. Third, 
don't make it a ‘free service’. It is 
worth something and should be 
paid for. I get $1.00 a ton extra for 
delivered feeds and nobody's kick- 
ing. 

“Go after business, get it, and 


years. 


the company. 


FARMERS 


CROP RECORDS PROVE THEIR VALUE 


ORE than 35 Million Tons of experience 
back of every bag. Large numbers of 
dealers have handled V-C continuously for 30 


Dealers are given the support of vast manu- 
facturing, selling and advertising facilities of 


Opportunity for dealers in new fertilizing con- 
suming territories. Write 


Virginia-Carolina Chemical Corp. 
EAST ST. LOUIS, ILLINOIS 


collect for it. I do a credit business 
amounting to 40 per cent of my 
total volume but my losses are 
small. Of course, I know my peo- 
ple and we don’t go into any 
credit arrangement half-cocked. 
When a farmer buys feeds on 
credit from me, he knows I want 
my money within 30 days, unless 
there have been special arrange- 
ments made. A complete under- 
standing at the start is a good way 
to prevent misunderstanding later.” 
@ HARRY F. BAKER, well known operator of 


a feed store at Martinsburg, Pa., celebrated 
his 39th birthday, March 14. 

@ CHESTER A. COOK, manager of the Mil- 
waukee office, King Midas Flour Mills, re- 
turned recently from a vacation trip to Mex- 
ico. While at Agua Caliente, he attendei 
the races and bet $2.00 on a horse named 
Midas. It returned him $14.00. ‘Midas is 
still a good name,” Chet comments. 


—quality feeds 


(Continued from Page Twenty-three) 


feed in addition to stocking a well- 
known commercial line. There 
should be no objection to this pro- 
viding the dealer insists on being 
as particular as the big mills about 
the quality of ingredients he uses. 
When a farmer wants a formula 
made up utilizing his own home 
grown grains every effort should 
be made to provide as complete a 
balanced ration as possible by us- 
ing high quality concentrates. 

The sponsoring of health pro- 
grams that will help prevent losses 
from diseases among poultry flocks 
is also an important factor in the 
poultry feed business. There are 
well known, reliable poultry rem- 
edy manufacturers who will be 
more than glad to acquaint the 
dealer with such programs and 
provide him with the necessary 
merchandise to carry it out. Feed 
manufacturers have also gone to 
great expense in preparing litera- 
ture on poultry sanitation and man- 
agement which should be carefully 
studied by the dealer and distrib- 
uted among customers. 

Whatever a dealer does, he 
should insist on quality in poultry 
feeds from start to finish. If he re- 
sorts to cheap mixes he may win 
a few customers from his competi- 
tor but he will injure his own busi- 
ness beyond repair in doing it. 
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ARMERS, cooperating in the federal 

agricultural conservation program, may 
boriow money as an advance from their 
expected 1939 benefit payments in order to 
pay cash for seeds and fertilizers, it was 
revealed by County Agent George F. Mas- 
sey. speaking at a district meeting of the 
Central Retail Feed association in the Elks 
club, Fond du Lac, Wis., April 5. 

To obtain such loans, any farmer, having 
filed his voluntary agreement to participate 
in the conservation program, must apply to 
the county office of the Agricultural Adjust- 
ment Administration. There, his participation 
plan will be checked to determine the ex- 
pected amount of his 1939 benefit of which 
he will be permitted to borrow up to 60 per 
cent. 

Suppose his expected benefit, therefore, is 
$100.00 and he wishes to borrow $60.00 (his 
maximum). He then executes an assignment 
of that amount to be paid from his benefit, 
when and if due, to the Farm Security Ad- 
ministration, the government agency which 
has actually agreed to advance the money. 
There are no service charges but interest 
on the loan will also be deducted when due 
at the rate of 5 per cent per year. 

The county Agricultural Adjustment Ad- 
ministration office then turns the assignment 
over to the local Farm Security Administra- 
tion office from where it is forwarded to re- 
gional headquarters. Approximately three 
weeks are required before the borrowing 
farmer may expect to receive his check. 

Feed dealers or local banks may, if they 
wish, have the assignments made to them 
in which case they could advance the cash 
or credit and obtain their money in the fall 
direct from the Agricultural Adjustment Ad- 
ministration. They would, however, then 
assume the risk of whether or not the farm- 
er will actually complete his program and 
earn his benefit. No assignments will be 
honored, of course, unless the farmer does 
finally have a benefit payment coming. 

Since this type of government loan is new, 
many farmers may need seed before they 
receive their checks. The dealer who ad- 
vances credit in such cases has little protec- 
tion as loan checks are only payable to the 
borrowing farmers. The Farm Security Ad- 
ministration representative in Fond du Lac 
county, however, said that he would be glad 
to cooperate with the dealers by mailing 
any farmer's check in care of any specified 
dealer when requested to do so on signed 
order of the borrowing farmer. 

Other speakers at the meeting were A. L. 
McMahon, Calumet county agent; R. C. 
Tesch, Chilton, president of the Wisconsin 
Seed Dealers association; R. R. Farley, 
Janesville, Wis.; David K. Steenbergh, Mil- 
waukee, executive secretary, and William 
N. Knauf, Chilton, president of the Central 
Retail Feed association. 

Barley shipping problems were discussed 
by many of the dealers present including 
H. Nolte, Oshkosh; F. F. Becker, Woodland; 
L. J. Hartzheim, Beaver Dam; H. C. Timm, 
New Holstein; Colby Porter, Fox Lake, and 
Phillip Kohl, Waupun. 
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Ia., have announced plans for the building 
of a new $60,000 corn and soybean proc- 


@ McKEE FEED & GRAIN CO., Muscatine, 


essing plant. 


can be obtained for @ W. H. MILLER, Baldwin Place, N. Y., has 


completed the construction of a new ware- 


house to accommodate the increase in his 
feed and general farm supply business. 
A. R. DEAN RETIRES 


A. R. Dean, Blue Rapids Milling & Eleva- 

tor Co., Blue Rapids, Kans., has sold his in- 

There were 53 present at the meeting terest in the firm and will retire. He is a 

which was presided over by D. R. Mihills, member of the Kansas Grain Dealers asso- 

National Food Co., Fond du Lac. President ciation and served as its president in 1931 

Knauf was awarded the attendance prize and 1937. Mr. Dean will continue to live on 

offered by Herman Deutsch, Deutsch & his Blue river farm where he will raise live- 
Sickert Co., Milwaukee. stock. 


—and millions of other /: 
chicks need Starting 
and Growing Mash—and Egg Mash 
later—that you can make best with 
Vitadine 


In small proportions Vitadine sup- 
plies all necessary Cod Liver Oil 
—all needed Wheat Germ Oil for 
Vitamin “E’ —and properly bal- 
anced minerals, natural alkaline 
sugar, milk albumen, manganese 
sulphate, a proven essential, and 
other vital ingredients. 


— AND DON'T FORGET 


CALVES 


t'em being raised 
Plenty show farmers 
better calves 
fit doing 


A cinch to mix! You save time and 
trouble — and it costs no more. 
Get complete information, includ- 
ing details of the help given by 
our Formula Service Department. 


DOUBLE DIVIDENDS FOR DEALERS 
through the Blatchford Profit-Sharing Premiom Plan 


—you can 
how to have 
and make a pro 
it — by feeding 


and . 
/latchford Calf Meal Co. 


WAUKEGAN * ILLINOIS 


coon 
| 
it fo We a 
| 
| 
Y 
“Good to the last drop 
Fst ALISHED_1N 1800 
CALF PELLETS 
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(Continued from Page Twelve) 


and loss leaders. Another meeting 
is to be held at Colby, Wis., early 
in May, when a permanent organ- 
ization will be formed and officers 
are to be elected. 

On April 5, dealers from five 
counties met at the Elks club, Fond 
du Lac, Wis. How to get govern- 
ment money in immediate payment 
for fertilizers and seeds ordered by 
farmers operating under the soil 


conservation plan was the principal 
topic of discussion. This proposal 
was explained in a talk by George 
Massey, Fond du Lac county agent. 
Other county agents present to as- 
sist in answering questions were Al 
Caren, Green Lake; J. E. Stallard, 
Dodge; Robert Heffernan, Winne- 
bago, and A. L. McMahon, Calumet. 
Joe Straub, Lomira Elevator Co., 
Lomira, Wis., spoke on preserving 
the premium market for Wisconsin 
malting barley; William N. Knauf, 
Knauf & Tesch Co., Chilton, report- 
ed on the recent activities of the 


Mixing 


Provides ...VITAMINS A andD 


In Granular Form 


Now you can fortify your feeds 
with Vitamins A and D in the gran- 
ular form at a cost comparable to 
that of liquids. Use CH-5 — it is 
easy to mix and saves you time. Let 
us send you complete information 
on this newest advance in the Vita- 
min field. CH-5 is manufactured by 
a firm with 20 years’ experience in 


the Vitamin-Iodine field. 


Write Today 


DE LAPP & COMPANY 


18th and Sycamore Streets 
DUBUQUE, IOWA 


FRANCHISES 
OPEN 
... At present we 
have several open- 
ings in our distri- 
butor organization. 
If you are interest- 
ed in obtaining an 
exclusive CH-5 
franchise in your 
territory, write 
immediately. 


Central Retail Feed association, and 
David K. Steenbergh spoke briefly 
on the 1939 convention of the Cen- 
tral association. 


— 
@ CLARENCE ELLIOTT has purchased the 
Raymond Wolfe feed store, Deep River, Ia. 
e@ B. E. STUKES, owner of the Clay County 
Seed Co., Spencer, Ia., has opened a feed 
and seed business at Sheldon, Ia., which 
will be operated as the O’Brien Seed Co. 
T. G. Wheeler, Sioux City, has been ap- 
pointed manager. 
@ PAUL SEYBERT, manager, Mauser Milling 
Co., Palmerton, Pa., who has been engaged 
in the milling business for the past 25 years, 
died recently. He was 55 years old. 


@ HARRY D. GATES CO., Jackson, Mich., 
has moved its principal offices to Hudson, 
Mich., where they will be consolidated with 
the firm's new alfalfa plant. 

@ ERNEST LAMOTT has been appointed 


manager of the Farmers Grain Co., Pershing, 
Ind. 


@ VICTOR STUCKEY, manager, Berne Equity 
Exchange, Berne, Ind., and a director of the 
Indiana Grain Dealers association, is receiv- 


ing the sympathy of the trade on the recent 
loss of his father by death. 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


SALES EXECUTIVE—Profit making record in 
actual salesmanship and director of sales staff. 
Willing to work anywhere. Refer to No. 2394, 
The Feed Bag, Milwaukee, Wis. 


SALESMAN OR MANAGER—Salary or com- 
mission. 25 years’ experience in milling and 
produce business. Age 47, married. Wisconsin 
territory preferred. Refer to No. 2391, The Feed 
Bag, Milwaukee, Wis. 


ASSISTANT MANAGER OR BOOKKEEPER— 
Special training in bookkeeping and higher ac- 
countancy. Ohio or Western Pennsylvania loca- 
tion preferred. Age 33, married. Refer to No. 
2039, The Feed Bag, Milwaukee, Wis. 


MANAGER OR ASSISTANT, also experience 
in mixing feeds, buying and selling. cellent 
references. Illinois, Iowa, Wiscon or Michi- 
gan territory preferred. Age 39, married. Refer 
to No. 3139, c/o The Feed Bag, Milwaukee, Wis. 


POULTRY SERVICEMAN and salesman, agri- 
cultural school graduate; ten years’ experience. 
a 27, single. Willing to travel. Refer to No. 
339, The Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


MACHINERY AGENT—Opportunity for estab- 
lished machinery agent with one of the largest 
manufacturers of feed mill machinery. Desire 
to make exclusive franchise arrangement with 
an energetic machinery salesman in Minnesota, 
Wisconsin, Michigan and New York. Refer to 
No. 189A, c/o The Feed Bag, Milwaukee, Wis. 


EXPERIENCED SALESMAN calling on feed 
dealers, —— and manufacturers to sell well- 
known brand Cod Liver Oil, etc., on com- 
mission basis. Several territories open. State 
experience, territory now working. Refer to No. 
3039A, c/o The Feed Bag, Milwaukee, Wis. 


SALESMAN — Full time, salary plus commis- 
sion basis. Have several openings in produc- 
tive territories to sell poultry and livestock 
remedies. Agricultural and feed trade expe- 
rience useful but not essential. Refer to No. 
394A, c/o The Feed Bag, Milwaukee, Wis. 
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Milwaukee Exchange 
Reelects Terry 


E. S. Terry, vice president, Stratton Grain 
Co., was reelected president of the Milwau- 
kee Grain & Stock Exchange at the annual 
election held April 3. E. H. Hiemke, L. Bart 
lett & Son, was re- 
tained as first vice 
president; W. C. Hol- 
stein, Mohr Holstein 
Commission Co., sec- 
ond vice president, 
and H. A. Plumb, sec- 
retary and treasurer. 

Chosen for a three- 
year term as direc- 
tors were Charles F. 
Coughlin, the Riebs 
Co., E. J. Koppelkam, 
and Walter R. Vye, 
Cargill, Inc. John H. 
Haertel, P. C. Kamm 
Co., and Roy G. Leistikow, Stratton Grain 
Co., were named on the board of arbitra- 
tion for a two-year term, and Edward La- 
Budde, LaBudde Feed & Grain Co., O. R. 


Calendar 


of coming events 


E. S. TERRY 


Western Gain & Feed Dealers Asso- 
ciation, Sioux City, la. May I, 2 


Miller's National Federation, Edge- 
water Beach Hotel, Chicago, ll. 
. May 9-10 


Illinois Grain Dealers Association, 
Abraha.n Lincoln Hotel, Springfield, 
May Il, 12 


Kansas Grain, Feed and Seed Dealers 
Association, Hotel Continental, 
Kansas City, Mo. . May 19 and 20 


Missouri Grain, Feed & Millers Asso- 
ciation, Elms Hotel, Excelsior 
Springs, Mo. . May 25 


Central Retail Feed Association, 
Schroeder Hotel, Milwaukee, Wis. 
. June 5-6 


Pennsylvania Millers & Feed Dealers 
Association, Nittney Hotel, State 
College, Pa. . . June 7, 8, 9, 


American Feed Manufacturers Asso- 
ciation, Saranac Inn, Saranac Lake, 


American Seed Trade 
Fairmont Hotel, Francisco, 
. June 12-15 


Ohio Grain, Mill & Feed Dealers As- 
sociation, Commodore Perry Hotel, 
Toledo, Ohio . . June 18-20 


World's Poultry Congress, Cleveland, 
. . July 28-August 7 


Grain & Feed Dealers National Asso- 
ciation, Nicollet Hotel, Minneapolis, 
. October 2-3 


NATIONAL FEED WEEK, Third An- 


Association, 


Sickert, Deutsch & Sickert Co., and H. M. 
Stratton, Stratton Grain Co., were elected to 
the board of appeals. 

@ M. G. MADSON, founder of the M. G. 
Madson Seed Co., Manitowoc, Wis., died re- 
cently at the age of 89. He organized the 
firm in 1892. 

@ FARMERS FEED & SUPPLY CO., Jackson- 
ville, Ill., has been incorporated to deal in 
feeds, seeds, chicks, paints, etc. Incorpora- 
tors are Dr. James A. Quinn, A. M. Quinn 
and John J. Quinn. 

@ PINOLA ELEVATOR, Westville, Ind., has 
installed a new hammer mill and feed mixer. 


W 


itself! 


Why? Well, in the first place, Phen- 
O-Sal is a BALANCED BLEND of 


antiseptic and astringent drugs. 


What’s more, Phen-O-Sal is as care- 
fully compounded as medicines for 
personal use—every tablet uniform in 
quality and composition for accurate 
dosage. And it dissolves in just a few 
seconds so that the birds get the 


There’s no doubt about it! When it 
comes to drinking water medicines for 
baby chicks and older poultry, Dr. 
Salsbury’s Phen-O-Sal is in a class by 


@ RALPH COX, Saratoga, Ind., has opened 
the Ridgeville feed mill, Ridgeville, Ind. 
New equipment has been installed. 


@ H. K. WORTHINGTON has been appoint- 
ed district sales engineer to represent Sprout, 
Waldron & Co., Muncy, Pa., in eastern and 
western New York. He succeeds C. L. Be- 
Vier. Mr. Worthington is a factory-trained 
sales engineer and his experience qualifies 
him to serve both users and prospective 
users of feed and milling equipment. He can 
be reached by addressing the company at 
Muncy. Sprout, Waldron’s New York metro- 
politan district, is covered by D. E. Smyth 
whose headquarters are in Room 1776, 50 
Church street. 


Balanced Blending makes Dr. 
Salsbury’s Phen-O-Sal Superior 


FULL benefit of the medicine when- 


ever they drink. 


nual Celebration . October 16-21 


THE FEED BAG — April, 1939 


Small wonder Phen-O-Sal is a coun- 
try-wide favorite of poultry raisers and 
dealers alike! Backed by national ad- 
vertising in state farm papers and lead- 
ing poultry magazines, Phen-O-Sal is 
making real money for Salsbury deal- 
ers. It can do the same for you! Write 
today for complete details. 


Dr. Salsbury’s 


3 out of 4 


Dealers PREFER the‘ 
Dr. SALSBURY LINE! 


For Colds, Brooder 
Pneumonia, Etc... . 


... there’s nothing better than Dr. 
Salsbury’s Cam-Pho-Sal. en 
sprayed regularly, its soothing, med- 
icated vapors bring quick relief, tend 
to allay inflammation, nelp to speed 
up recovery. Stock 'Cam-Pho-Sal, too 


—for better service, more business. 


W: 
THE 

KING 

warerR 

- 

— 
TABLETS 

. SALSBURY’S LABORATORIES, Charles City, Iowa 
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e@ A. E. (BERT) WILSON, brother of Floyd 
M. Wilson, head of the Denver Alfalfa Mill- 
ing & Products Co., Lamar, Colo., has been 
placed in charge of the firm's new dehydrat- 
ing mill at Lexington, Neb. 

@ NEW JERSEY FLOUR MILLS, Passaic, N. J., 
is constructing a $15,000 addition to its plant 
which will be used for storage. 


@ MOSES-CRONK retail feed mill, Guilford, 
N. Y., was destroyed by fire March 1. 


—_— — 
@ JAMES H. GRAY MILLING CO. is com- 
pletely remodelling the Bliss Milling Co. 
building, Springville, N. Y., which it recently 
purchased. New equipment for grinding and 
mixing feed and handling grain is also 
being installed. 


1008S. 


WISCONSIN 


K 
CHG 


WITH BUTTERMILK 
AKO COD Liver OIL 


Wausau, 


WAUSAU Since 1883 


WISCONSIN 


CHICK STARTER MASH 


Promotes Health, Vigor and Growth. Wis- 
consin Feeds make satisfied poultrymen and 
prosperous dealers. 


WISCONSIN CALF MEAL 


“More Milk for the Market’ 
“Better Calves in the Herd” 


NORTHERN MILLING CO. 


SOMPLETE BILE 


WISCONSIN 


MICHIGAN 

Detroit Milling Co. plant, Adrian, which 
has been idle for a number of years has 
been taken over by the Adrian Grain Co. 
W. H. Bauma, Detroit, is president; V. W. 
Brooks, who formerly operated a plant in 
Birmingham, is vice president and manager, 
and Adelbert Massey is secretary and 
treasurer. 


Sam Dykstra has purchased the elevator 
plant formerly operated by the Farmers Co- 
operative Association, Conklin. Considerable 
new equipment is being added. 

Floyd E. Lott, Cohoctah, is completing the 
construction of an addition to his elevator 
and will install feed mill equipment. 

Charles Wolohan, Inc., Hemlock, is dis- 
mantling its present elevator and will con- 
struct an entirely new plant on the same 
site. 

J. Bredernitz, formerly manager of the 
Saline Mercantile Co., Saline, has organized 
J. Bredernitz & Co., which is constructing a 
new feed plant at Saline. 


Paw Paw Cooperative Association, Paw 
Paw, has completed the construction of its 
new elevator and feed mill. Equipment in- 
cludes a Blue Streak hammer mill, Prater 
crusher and pulverizer, Haynes No. 3 batch 
mixer and a Prater corn cracker and grader. 


L. E. Gorton has finished the building of 
his new feed mill at Willis which replaces 
the one destroyed by fire about six months 
ago. New equipment has been installed. 

Coral elevator, Coral, has been purchased 
by John Lavender, formerly manager of the 
Trufant Farm Bureau. 


Every facility of the Hotel Schroeder will be at your 


command when you come to Milwaukee for the 


\ 


CENTRAL RETAIL FEED ASSOCIATION 
ANNUAL CONVENTION, JUNE 5 and 6 


For the ninth consecutive year your organization has 
selected the Schroeder for its headquarters. We are proud 


SAM 


of this fact and assure you that we will do our utmost to 
please you in every way. 


We Will Appreciate Receiving Your Room Reservations Early 


HOTEL SCHROEDER 


Milwaukee, Wisconsin Walter Schroeder, President 
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the Hen 


by EMIL J. BLACKY 


Of all the worthwhile praises heard, 
There seldom is expressed a word 
To eulogize the lowly hen — 
The benefactor of all men. 
She's much unlike the obese pig, 
Whose chief concern is grunt and 
dig 
To swell up to the bursting point 
While food his palate does anoint, 
In filth and gluttony to live 
While pork is all he has to give. 
But different is our feathered friend, 
Her thoughts we need not compre- 
hend. 
She cackles in her cheerful way 
And lays an egg or more a day 
Which can be sold for ready cash; 
Its cost—a mere handful of mash. 
Day in day out she pays her way 
Molesting no one—clean and gay. 
And when age makes her output 
thinner 
She'll still supply a Sunday dinner. 
Yes, two-fold does she serve us all, 
The short, the corpulent, the tall. 
So treat her well and drink a toast 


To Mrs. Hen who rates it most— 
The only creature to be found, 
Who can make money laying 


‘round. 
@ HAROLD E. ARNEY, owner of the Ash- 


ley feed mill, Ashley, Ind., has installed a 
new Dreadnaught hammer mill. 


@ R. E. McDANIELS and N. J. Laughlin 
have dissolved partnership in the Cedarville 
Grain Co., Cedarville, Ohio, and the busi- 
ness has been purchased by Frank Creswell. 
Mr. Laughlin has opened a grain and feed 
store at Urbana. 


@ A. F. THEIN has taken over the Malone 


POTASSIUM IODIDE MIX 


An intimately blended and milled combination of 
90% Potassium Iodide U.S.P. with Calcium Carbon- 
ate and Calcium Oxide. Protected by U. S. Patent. 


A stable, very finely divided Powder, bulky and free 
running, thus assuring uniform distribution and a 
uniform ration of Iodine in your feeds. 


Write for Sample and Circular 


CHAS. PFIZER & CO., Inc. 


NEW YORK: 83 Maiden Lane 


feed store at Edgeworth, Pa. 


CHICAGO: 446 W. Grand Ave. 


Attrition Mills — Jacobson ammer 


Corn Crushers — Howell, 


Treaters — Soweigh 
Gopher and Atlas Belting. 


HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 
Howell Power Transmission Equipment — Diamond and Unique 
Mills — Howell 
Mills — Diamond and Unique Batch Mixers—Speed King 
North Star and Sidney Shellers — 
Eureka Corn Crackers and Graders — Waukesha and Caterpillar 
Power Units— Stearns Magnetic Separators — Howell Com- 
bined Scalper and Magnetic es — ee Cleaners — 
Expert Clover Scarifiers and Oat Hullers — 

Scales — Calumet Elevator Buckets — 


Complete information and prices on request 


R. R. HOWELL CO. 


MINNEAPOLIS, MINN. 


Established 1879— 60 years of service to the Feed Industry 


Roller 


owell Ceresan 


tions—e 
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healthier cattle—for finishing off 
fi Or hogs faster—for increased milk 


Recommend and Sell... . 


MARBLEHEAD 


CALCIUM CARBONATE 


UNIFORM—CHEMICALLY FIXED 


MANGANESED CALCIUM 


MARBLEHEAD “98” 
PULVERIZED CALCIUM CARBONATE 


Outstanding quality. 


Write for Samples and Prices 


MARBLEHEAD LIME CO. 


160 N. La Salle St. — Chicago 


checks—for more and better eggs 
—hbigger poultry profits— 


repared to your specifica- 
rml i 


y and iformly mixed with mashes 


_ 
| 
| 
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WANTED~ 
JOBBERS 


In All Midwest States 


ABLEMAN 
GRANITE GRIT 


Low investment—greater mar- 
gin of profit to jobber and 
dealer, yet lower price to 
consumer. 


AMERICA’S FINEST GRAN- 
ITE GRIT for Poultry, Turkeys 
and game birds. 


Write for Samples and Details 
TODAY 


WISCONSIN GRANITE CO. 


Conway Building 
Chicago Illinois 


MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik” Blocks 


Myles Salt Company, Ltd. 
New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 


WISCONSIN 


Wausau Feed & Elevator Co., Wausau, 
has been incorporated with a capital stock 
of $10,000 by C. K. Metzger, Dorothy Metz- 
ger and Fred W. Genrich. 

Mapleton feed mill, Mapleton, recently 
sponsored a feed and soil meeting at the 
local school house. Gordon Newton, North- 
rup, King & Co., Minneapolis, spoke on hy- 
brid corn and other seeds. 

Rochester mill, Rochester, sustained dam- 
ages of $2,000 March 20, when a blast of 
dynamite tore a 20-foot hole in the head of 
the flume. The explosion was the sequel to 
a warning telephone call received earlier in 
the day from an anonymous person. Henry 
Davis had taken over the plant a few 
weeks previous. 

Albert Zutter, Chippewa Falls, has sold 


his branch plant at Holcombe to O. E. 
Walters and Theodore Hennekens. 

Schielke Bros. plant, Doering, was de. 
stroyed by fire recently. Buildings included 
a feed mill and warehouse. 

Harry Hill, former manager of the Durand 
Cooperative Exchange, Durand, has gone 
into the feed business for himself at Arkan- 
saw. Mr. Hill has been succeeded by Clyde 
Metcalf. 

-- 
@ GRAND UNION CO. has opened a new 
feed store in the Bullock building, Canton, 
Pa. T. R. Schwab is manager. 
oe 
@ COOK'S FEED STORE has moved to a 
new location at 358 Exchange street, Ge- 
neva, N. Y. Mrs. Bertha J. Maney is the 
operator. 


Spout Type 
Separator 


Choke Up 
Relief and 
Foreign 
Material 
Remover 


Foreign 


Material 
Deposit 


15% 


GRINDING 
AREA 


When remodeling your Elevator or 
Feed Mill or designing a New Plant 


Specify GRUENDLER 


and Automatic Grain Drags. 


NOW! Moderately Priced! 


To Meet the Budget of Every Feed Producer 


Cutting 
3rd. Stage 
Grinding 
4th. Stage 
Write For 


Grinders, Shellers, Corn Crackers, 
Graders, Batch Mixers, Molasses 
Mixers, Truck-Dumps, Elevators Established 


‘or: and Year Out. 
FREE Illustrated Bulletins 
"Highest 
Quality 
for Least 
Established 1885 Cost” 
ST. LOUIS, MO. 


GRUENDLER CRUSHER & PULVERIZER CO. 


"Offices in Principal Cities" 


Top Casting THE NEW GRUENDLER 


Open for Superior Whirl-Beater 
Access to 


Hammers FEED GRINDER 
in. Saye | Four Stage Operation and 
Double Safety Protection! 


Largest Capacity of Prop- 
erly Ground Grist — All 
material is fed directly 
over the entire hammer 


Screening spread, insuring balanced 

mill operation with a life- 
Large, time of service. Ball bear- 
Quick ing constructed to take 
Change 100% overload. Write 
Screens for Information about These 


Proven Mills That Pay 
Larger Returns Year in 


2916 N. Market St. 


Kills Germs 


for POULTRY AND DAIRY SANITATION 


@ Cash in on the many uses of HTH-15 around the dairy, 


hatchery and poultry house. HTH-15 kills germs... 
Poultrymen use HTH-15, the floating powder, as a dry dust to prevent respiratory 
diseases. Effective as a disinfectant in drinking water and to disinfect poultry 
buildings, brooders, etc. Dairymen use HTH-15 to sterilize all dairy equipment—to 
keep bacteria counts down and avoid milk rejects. 


MANY ADVANTAGES— Well Alduertised 


HTH-15 is a free-flowing powder that eliminates loss from 
container breakage and that will not freeze or become lumpy. 
It isharmless to dairy metals and is widely advertised in poultry 
and dairy magazines. HTH-15 comes in two popular 
sizes with a handy measuring spoon packed with each 
can...A postcard will bring complete information. 


THE MATHIESON ALKALI WORKS (Inc.) 


EAST 42nd STREET, NEW YORK 
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ILLINOIS 

». C. Worstall has opened a feed store in 
the Smiley Restaurant building, San Jose. 

*. C. Kuhnen has taken Willis Draper, Jr., 
his grandson, into partnership with him in 
the Kuhnen hardware and seed store, High- 
land. 

‘illinois Feed & Supply Co., Jacksonville, 
Ili. recently held a meeting for poultrymen. 
Poul G. Reilly, well known poultry expert, 
was the principal speaker. 

Commercial Solvents Corp., Peoria, has 
announced that it will build a vitamin G 
plant for manufacturing poultry and stock 
feeds. Cost of the structure is to be $250,000. 

Henry Foster has opened a new feed store 
in the H. C. Budd building, Ambia. 

Harold Horn is rapidly completing the 
construction of his new feed mill at Water- 
loo. 

Willis Dixon and C. W. Bond have opened 
the Youngstown Feed Co., Youngstown. 

Lester Palmer, Energy, has purchased the 
Hudleston feed store, Herrin. 

M &L feed store, Urbana, has been opened 
by N. J. Laughlin and R. E. McDaniel. 

Farmers Elevator Co., Ashland, is plan- 
ning to build a new office with seed ware- 
house adjoining. 

Ideal Milling Co., East Moline, has pur- 
chased a Kelly-Duplex No. 2 vertical feed 
mixer. 

Harry Winkler has been appointed man- 
ager of the White Dove Mills, New Athens, 
to succeed Joseph E. Haupt. 

Fred Shelby has taken over the manage- 
ment of the Gillespie Cooperative Farmers 
Elevator Co., Gillespie. 


WATCH 


recommend its purchase. 


4 


THIS MILK MARKET 


When Dried Skim Milk gets 
below $3.00 a hundred, 
F.O.B. Wisconsin Creamery, 


it's cheap! And we urgently 


Wire us for our latest prices! 


We ship only freshly made 
Wisconsin Dried Milk 


LABUDDE FEED & GRAIN CO. 


741 N. Milwaukee St., Milwaukee, Wis. 
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BUMPER PROFITS 


.. - Come from OLD’S OLD GOLD 
SEEDS that produce bumper crops— 
every lot laboratory tested for purity 
and germination. Write for our free 
current market pricings. 


SPECIALIZING—in certified and 
Registered Seed Grains and Wiscon- 
sin Certified Hybrid Seed Corn. 


L.L.OLDS SEED CoO. 


MADISON, WISCONSIN 


DO YOUR 
FEEDS MEET 
SUCH DEMANDS? 


@ Half of 1124 Wisconsin cows fed iodized 
feed produced 4.7°% more milk than half 


© 


not so fed. Michigan hens increased egg - 


production 9%, egg texture improved, mor- 
tality pent” lowa hogs gained weight 
more than 7°% faster on iodized feed. 

everywhere demand iodine. 
No longer just medicine. It's food. See 
that they ti it FROM YOU! 


INVESTIGATE THESE IODIDES 


10FLO * 99% Potassium lodide, so prepared that 
it does not lump or cake—flows freely, 
mixes readily with other ingredients. Uniform—percent- 
age checked and rechecked. High authority says: ‘Most 
suitable agp iodide preparation on the market.” 


J Potassium lodide, 10% um 
on Mark Reg. U.S. Pat. Off. 
We also supply Potassium lodide, regular U.S.P. Grade, 
Calcium-lodide mixture, and other food minerals. 


Ask for samples fitting your needs... WRITE TODAY 


70-74 GOLD ST., NEW YORK, N.Y. 


SECOND & MALLINCKRODT STS., ST. LOUIS, MISSOURI 


CHICAGO PHILADELPHIA TORONTO MONTREAL 


ICAL WORKS 


FEED DEALERS oa Elevator Men Meet 
PROFIT with NITRAGIN in 1939 4 Milwaukee 


Milwaukee was host to the annual meet- 


> ng of the Society of Grain Elevator Super- 
980,000 BUSHELS More and more feed dealers and grain elevators are ee at the Pfister hotel, April 3 to 5. 
of SOYBEANS in 1938 finding it profitable to sell NITRAGIN legume in- 
in 


; More than 100 elevator superintendents from 
oculation — for soybeans, clovers, alfalfa, lespedeza, the United States and Canada were in at- 
Nitragin dealers sold inoc- etc. 


It costs the farmer only a few cents an acre tendance to participate in a program which 
ulation for about 980,000 


lasted at acatanns to O08 but increases yields — often up to 50%, makes was highly diversified and educational. 
Add to that the Nitragin _ ticher feed and builds up the soil. Nitragin is the | The delegates were welcomed to Milwau. 
sold for alfalfa, clovers, les- | best known and most widely advertised commercial kee by E. S. Terry. vice president of the 


pedeza, peas, etc. and you inoculant. It has the most dealer helps. If you are Stratton Grain Co., Milwaukee, and presi- 


ereniient Cems = ane already a Nitragin dealer, get in line now for dent of the Milwaukee Grain & Stock Ex. 
portunity for dealers selling change. 


the country’s oldest, most extra profits in 1939 — write for full informa- 
widely used commercial in- tion today. the convention were A. L. Flanagan, Fraser- 
oculant. THE NITRAGIN CO., Inc. 3855 N. Booth St., Milwaukee, Wis. Smith Co., Milwaukee: F. E. Benson, Archer. 
Daniels-Midland Co., Milwaukee; A. L. 


Schaenzer, Froedtert Grain & Malting Co., 
Milwaukee; C. J. Alger, Chicago division 
AG N manager, Corn Products Refining Co.; Gilbert 
r —= Lane, Arcady Farms Milling Co., Chicago; 
James Hessburg, Milwaukee office of Archer- 
i o Cc L AT | Daniels-Midland Co., and William Kritter, 
@ ERNEST PANTER, who has been manager 
of the Peterson-Biddick Co. feed and seed 
store, Perham, Minn., has purchased the 
stock and will conduct the business under 
his own name in the future. 
Quality ¢ Service Economy 
@ JOE AND WILLIAM HOUGENDOBLER 
have purchased a building at Forest, Ohio, 
For Over 25 Ye ars and will open a feed store. Modern feed 
grinding and mixing machinery will be in- 
stalled. 


®* CALCIUM CARBONATE ® IODIZED CALCIUM 
© POULTRY GRIT ® BARNLIME 
® AGRICULTURAL LIMESTONE 


Quick Service — Straight or Mixed Cars 
WRITE 


Waukesha Products Corp. e¢ Waukesha, Wis. 


Make More Mixing Feeds 


Your profits are increased with the KELLY- 
DUPLEX motor driven feed mixer because 
it takes less power to operate. Sturdy 
construction insures longer life. Mixes 
thoroughly in less time. 


Write Today for Catalog 


TRY OUR 
THE DUPLEX MILL & MFG. COMPANY 

Dept. B-49, Springfield, Ohio PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 
WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, Pecos Valley 
Ground Screenings — write or wire for quotations. Alfalfa Mill Co. 
FHIAWATHA GRAIN COMBARY HOME OFFICE 
MINNEAPOLIS, MINN. HAGERMAN, NEW MEXICO 
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100 LBS. NET 
oft 
PecosValley 
4 > 
Pecos Valley Alfalfa Mill 


BACK TO FEED 
Max M. Nowak, who formerly operated 
the Nowak Milling Corp., Hammond, Ind., 
has reentered the feed manufacturing busi- 
ness. His new firm will be known as the 
Hammond Milling Corp. and “Nomco” has 
been adopted as a trade name. Mr. Nowak 
sold his former business in Hammond in 
February, 1938, to Vitality Mills, Inc., Chi- 
cago. He was publicized in newspapers 
in all parts of the country at that time be- 
cause of his statement that excessive taxes 
had compelled him to retire from business. 
NEW CHICK DERBY 
Allied Mills, Inc., Fort Wayne, Ind., is of- 
fering prizes valued at $5,000 in the third 
annual Chick Growing Derby which is open 
to all poultrymen using Wayne chick starter. 
First prize this year is an automobile; 
second, a large cabinet model radio; third, 
a gentleman's or lady's gold wrist watch, 
and fourth, a 50-piece set of silverware. 
Closing date of the contest is July 10. 
Dealers wishing further information are re- 
quested to write the Service Department. 
EGG CAMPAIGN POSTERS 


A campaign which is expected to stimulate 
egg consumption and relieve the spring sur- 
plus on the market is now in progress under 
the direction of the International Baby Chick 
association. Chain and independent stores 
are cooperating and feed dealers are re- 
quested to help promote the drive. Posters 
and other advertising material are being 
supplied without cost and can be obtained 
by writing the International Baby Chick 


I’m in the Feed Business for 
PROFITS —So I’m Switching 
to the Armour Line! 


That’s right! I’m switching to the 
Armour line, and I’m doing it be- 
cause I want more profits. 

You see, I got to thinking it over, 
and I decided that the only way I 
could get more money was to help 
my customers make more money. 

Well, of course, I can’t be running 
my customers’ feeding operations 
for them—and they wouldn’t want 
me to. But I can do my bit by rec- 
ommending the best supplementary 
feed that I know of... and that’s 
Armour’s. 

I’vebeen checking up, and the men 


- who use Armour’s Supplementary 


Feeds tell me they bring their stock 
to market weight quicker, and 
with the kind of sound flesh and 
fine finish that brings better prices. 

So, I’m switching to Armour’s. Mis- 
ter, I’m in this business for profits. 


| 


ARMOUR’S DIGESTER TANKAGE 
Here’s a feed with a reputation for 
results ... and profits. It’s full of the 
more digestible meat protein so 
necessary to better hog-raising. 


ARMOUR’S MEAT AND BONE SCRAPS 
It’s a winner on performance and a 
winner of year ’round sales. And it’s 
unbelievably clean—no fibre—that’s a 
big selling point for you. 


ARMOUR AND COMPANY, 
U. S. YARDS, CHICAGO, ILL. 


ARMOUR’S SUPPLEMENTARY FEEDS 


association, 3718 Broadway, Kansas City, Mo. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialties 
for feed manufacturers we 
offer you individual, personal- 
ized service which guarantees 
satisfaction. Next time you 
are in the market for any of 


MALT 
SPROUTS 


FEED BARLEY 


the products listed below let 
Malt Hulls mide Our { 
Screenings - Barley Chaff us Turmish your requirements. fast ser’ 
vice and quality products make it worth your 
Always Available while to buy from us. 


Table Rolled Oats 
Feeding Rolled Oats 


Ground Oat Groats 
Oat Mill Feed 


Steel Cut Oat Groats Oat Mill Feed with 
Feeding Oat Meal Molasses 
Pulverized and Pulverized and Bolted 
Bolted Oats Screenings 
Whole Oat Groats Steam Crimped Oats 
{@) F DT & RT Steel Cut Wheat Steam Rolled Barley 


FAST SERVICE | 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


GRAIN&MALTING CO, 


MILWAUKEE 
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Profit-Wise DEALERS 
Push These Items 
“The Choice of Thousands” 


Ryde’s Cream 
Calf Meal 


Makes Healthier 
Calves 


A prepared meal to 
replace milk. Is spe- 
cially steam-cooked 
to aid digestion and 
decrease scours. 
Saves users up to 
1%4 on feeding costs. 


Ryde’s Cream 
Calf Flakes 


A Better Dry Feed 


These flakes elim- 
inate messy wet 
feeding. Made from 
the same quality in- 
gredients as our fa- 
mous meal, only in 
easily digested, crisp 
flake form. 


Ryde’s Nutritive Minerals 
Increase Health, Growth, Production 


Made 


from digestible cooked and 


ground egg shells, egg albumen plus 
other health-giving minerals. Sold ex- 
clusively through dealers. 


RYDE & COMPANY 


5425 W. Roosevelt Road 


Chicago, 


@ CHESTER COVER and Orville Inglis have 
taken over the Gilman feed mill, Alexandria, 
Ind., formerly operated by Othel Hazelbaker. 
@ LEO HOUGHLAND, for nine years an em- 
ployee of the Brown & Colombo Feed Co., 
Carbondale, III., has purchased the business. 
CALIFORNIA MEETING 
The annual convention of the California 
Hay, Grain & Feed Dealers association will 
be held at San Francisco, April 20, 21 and 
22. Ample time will be provided during the 
three-day session for delegates to visit the 
World's Fair on Treasure island, San Fran- 
cisco Bay. Roy Hunt and Clarence Eales, 
both of San Francisco, are directing local 
arrangements. 


@ LUCIAN STRONG, Strong-Scott Mfg. Co., 

Minneapolis, will return soon from Florida 

after enjoying a well earned vacation. 

Friends are anxious to see whether he will 

bring back his usual quota of sail fish. 


PLAN CREDIT BUREAU 

More than 40 elevator companies of north- 
western Ohio were represented at a meet- 
ing held March 20 at Ottawa, Ohio. The 
organizing of a credit bureau was discussed 
and a bank official was one of the princi- 
pal speakers. Dale Jennings, secretary, 
Western Ohio Grain, Feed & Coal Dealers 
association, also discussed the plan and a 
committee was named to meet at some time 
in April to formulate a definite program. 


BOOST YOUR SALES AND PROFITS... 
WITH ARGADY FEEDS 


Arcady's 1939 Chick Mash Program Is a 


ARCADY FARMS MILLING CO. 
223 West Jackson Blvd. 
Chicago, Illinois 


GOVERNMENT 


pure, anthracene 
oil carbolineum 
in U. S. Farm 
Bulletins, to dis- 
infect poultry 
houses. It lasts 
1 to 3 years. Do 
you sell it? Un- 
cle Sam cannot 
spray your customers’ poultry 
mony 3 but you can profit by sell- 
ing C-A wood preserver (CAR- 

BOLINEUM AMERICA). It is 
guaranteed by sworn quality state- 
ment to be like that recommended. 
Prices: 70c to 90c gal. It can be 
satisfactorily diluted with used 
crankcase oil, kerosene or distil- 
late. Write for delivered prices, 
sample and copy of Quality Aff- 
davit. 

53rd year in the Carbolineum 

business. 


C-A Wood Preserver Company 


6624 Delmar Blvd., St. Louis, Mo. 


— DISTRIBUTED BY — 

C-A Wood Preserver Co., Texas; 
Sunset Feed & Grain Co., Buffalo, vs 

Seed Co., Dallas, er E. H. Hughes, 
Greenville, S. C., A. G. Bemmels, Minn- 
eapolis, Minn. ; Barber Laboratories, New 
Orleans, La.; ’R. W. McLeod, Portland, 
Ore. ; Coast Chemical Dist., "San Fran- 
cisco, Cal.; A. A. Dally, Seattle, Wash. ; 
Shapleigh Hardware Co., St. Louis, Mo.; 
Bakewell & Hansard, St. Petersburg, 
A. McKerrow, Worcester, 
Mass.; and other jobbers. 
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— he ad clinic 


(Continued from Page Twenty-seven) 


coniaining hints on better farming is an 
important auxiliary interest-getter. It will 
crecte a powerful interest in the ad and 
cause farmers to seek following ads by this 
store. 


Third, the copy is convincing. It offers 
valid evidence of the product's proven 
value. It says, in effect, that Embee feed is 
prepared according to research data 
gleaned from actual tests, and that it con- 
tains a specific number of minerals and 
vitamins (not merely ‘vitamins and min- 
erals,” which would lack punch and au- 
thenticity) and that the merchant is willing 
to prove his statements in a person-to-person 
talk. 

Fourth, the last sentence of the copy urges 
the reader to take action immediately and 
gives him a reason for doing so; it offers 
to furnish further evidence if he will drop 
into the store. 


@ CLIFFORD LEE BeVIER formerly repre- 
senting Sprout, Waldron & Co., Muncy, Pa., 
in the Buffalo, N. Y. territory is now asso- 
ciated with the S. Howes Co., Silver Creek, 

@® FARMERS GRAIN & COAL CO,., Frank- 
ton, Ind., entertained several hundred cus- 
tomers and their wives at a chicken dinner, 


March 24. Miles Gooding is manager of the 
firm. 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asout Bacs! 


“Tt Really Is Better Quality” 


(Quoted from Customer’s Letters) 


. . I shall always be a booster for 
Flour—not forgetting the su- 
perior quality of the Bag it comes in— 
and it really is a BETTER QUALITY 
than many of the Flour Bags.” 


eo - 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


Division Sales Office—Board of Trade Bldg. Chicago 


every day in the year all 
over the country radio 
and magazines are selling 
the value to poultrymen 
of feeding pilot brand 
oyster shell. 


OYSTER SHELL PRODUCTS CORP’N 
3615 OLIVE STREET 
St. Louis, Mo. 


PERSHING BUILDING 
New Rochelle, N.Y. 


London, Eng. 


an. 
BRAND 
OYSTER SHELL- 
FLAKE 


—Better Built Bags— 


New .. . 20th Edition 
FEEDS and FEEDING 


By F. B. Morrison 


O person engaged in producing or 

handling feeds can afford to be 
without the 20th Edition of FEEDS 
AND FEEDING. It is the greatest and 
most practical compilation of information 
on livestock feeding and nutrition ever 
issued. The new edition has been com- 
pletely rewritten and contains nearly 300 
pages more than the old book, including 
an entirely new chapter on proteins, min- 
erals and vitamins. 


Get your copy of FEEDS AND FEEDING 
direct from The Feed Bag by mailing your 
check for $5.00. For $6.00 we will include a 
year’s subscription to The Feed Bag plus The 
Feed Bag Annual. You save a dollar. Order 
today. 


Che feed Bag 


Milwaukee, Wisconsin 


(WERTHAN) 
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KNOW YOUR COSTS 


Regardless of what plan you are 
now using in supplying feeds to 
your trade it will pay you to 
consider the JERSEE PLAN. 


Our plan is the most economical 
and convenient way of adding 
vital and essential nutritive ele- 
ments to your mashes and ra- 
tions, to secure best growth and 
peak production in poultry and 
stock. 


A High Potency Vitamin Combina- 
tion In One Sack — At One Price. 
A Free Running Powder — Easy 
To Mix — No Caking. 


Jersee Balancer 


MILK 
MINERALS 
VITAMINS 
A-B-C-D-EéG 


LET “JERSEE” HELP 


Boost Your Profits 
It goes twice as far. 
WRITE THE JERSEE CO., 
MINNEAPOLIS, MINN. 
Builders of Vitaminized, Miner- 
alized Concentrates since 1922. 


IDENTIFY YOUR FEED 


OUR advertisement on Universal 

Cardboard Feeders will stay with 

your feed while it is in use. 
Every time a feeder is filled the poul- 
try raiser sees your ad—every time he 
looks at his chicks your name is seen. 
More than 6,000 dealers are using 
Universal Feeders to stimulate sales. 
Tests have proven that chicks will eat 
more of your feed from Universal 
Feeders than from other types. Sani- 
tary—less contamination— they enable 
your customers to receive best results 
from your feed. Your customers’ 
chicks do better when they have more 
good feeding space. One thousand 
feeders, with your advertisement, can be 


purchased for $38. Dealers report their 
customers ask for them. 


Write Today for Full Information 


Generac DistrisputinG 
SOX A NEWTON, KANSAS 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


® Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 


® Big Chief Meat Scraps 


Grain Feed Hay 


Growers of 


85 varieties... 


Field and Sweet CORN 
and Seed Corn Hybrids 
Swedish Type — Victories 
Columbia Gray 
SEED OATS 
GARDEN SEED 


Write today for descriptive catalog 


thee M SEED Co. 


GROWERS 


GREEN /SPRINGS, OHIO. 


CAPITAL 
FLOUR MILLS, INc. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


SAVE? 
time and money by sending your trucks 
to our wholesale feed warehouses. 


CORN DISTILLERS GRAIN 
LINSEED OIL MEAL 
SOY BEAN MEAL 
BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


FEED SUPPLIES, INC. 


West Allis—1637 South 83rd St. 


No. Milwaukee—3328 W. Cameron Ave. 


Claim to Be First 
On Stable Iodine 


Objection to the claim that previous to a 
process patented by the Wisconsin Alumni 
Research Foundation, the stabilizing of iodine 
content, was practically impossible has been 
voiced by the Calcium Carbonate Co., Chi- 
cago. 

Marlon Brando, general manager of the 
firm, after reading an announcement of the 
Wisconsin patent in the March issue of The 
Feed Bag, writes: 

“We are the originators of iodized calcium. 
The product was first marketed four years 
ago after extensive work in our laboratory 
to develop a perfect and practical stabiliz- 
ing process. Our method, although differ- 
ent than that developed by Wisconsin, gives 
a stability that is at least equal. 

“We are glad that this Wisconsin patent 
has been issued. It lends emphasis to the 
importance of properly treated iodine car- 
riers.” 

——-—- 
@ B. L. JONES, Sage-Fifield Lumber Co., 
Delavan, Wis., returned recently with his 
wife from a vacation in California. He made 
the one-way trip this year in 55 hours, which 
was considerably longer than his record of 
48 hours last year. 
@ WALTER UEBELE, JR., Burlington Feed 
Co., Burlington, Wis., and his wife have 
made a regular hobby of horseback riding. 
They may be found as many as three times 
a week going over the bridal paths of a 
Milwaukee riding academy. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 


Specialize in 
GOOD 
CORN and OATS 


For 


WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


CHICK MANGANESE 
in Feed Stops PEROSIS 


@ Add Chick 
Manganese to 
mashes you 
mix and sell. 
Stock Chick 
Manganese for 
those who mix 
their own. It’s 
the anti-pero- 
sis element ab- 
solutely needed in all growing and 
breeding mashes to prevent Perosis, 
Short Legs, Short Wings, Parrot Beak. 
Write for free bulletin and prices. 


CARUS CHEMICAL CO., Box FB-9, La Salle, Ill. 
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Pennsylvania Plans 
College Meeting 


Responding to popular request of the 
membership the Pennsylvania Millers & Feed 
Dealers association will hold its annual con- 
vention at State College, Pa., June 7 and 9. 
Plans for the program are already well 
under way. 

Members of the State College staff will be 
among the principal speakers. They will 
discuss latest developments in the science of 
poultry nutrition, the soybean production 
movement in Pennsylvania, problems en- 
countered in milling flour and other sub- 
jects of practical interest. 

Prof. Charles F. Noll, director of the State 
College experiment station, will present a 
report on new wheat varieties suitable for 
growth in Pennsylvania and will guide asso- 
ciation members on a tour of the college's 
experimental wheat crops. 

Hotel headquarters for the convention will 
be at the Nittany Inn. George A. Stuart, 
secretary of the association, announces that 
special rates have been obtained and asks 
that those planning to attend send in their 
reservations early. 


® WALDO BENJAMIN has been appointed 
manager of the Elmore Milling Co. branch at 
Cooperstown, N. Y. He succeeds his father 
who passed away February 25. 

@ MAHLON GRAVES has purchased the 
feed business at Lewes, Del., formerly oper- 
ated by Frank H. Barnett. 


he 


Order a Mixed Car of 


Golden Loaf Flour 


(The Flour with the Vim and Pep left in) 


Bran ana Middlings 


(Higher in Protein) 


S TENNANT & HOYT Co. 


LAKE CITY, MINN. 


MEAL... 


® 58/60% Jap Sardine Meal 


® 55/60% Menhaden Meal 


® 65% Vacuum Dried White Fish Meal 


® 67% Pilchard Meal 


® 65% California Sardine Meal 


QUALITY—SERVICE—PRICE 
For Quotations, Wire— 


THE CHAS. M. STRUVEN COMPANY 


410 National Marine Bank Bldg. 


Baltimore, Maryland 


~ BAGCO 


ESTABLISHED 1889. 


FREDMAN BAG CO. 
MILWAUKEE, WIS. 
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DENVER 
ALFALFA 


MEAL 


Green 
Fresh 


Nutritious 


ALL GRADES and GRINDS 


The Denver Alfalfa 
Milling & Products Co. 


LAMAR, COLO. 


Merchants Exchange 
ST. LOUIS 


PREMIER'S CERTIFIED Seal 
is your guarantee of the 
world's finest Peat Moss. 
Premier offers maximum 
absorbency, coverage and 
durability . . . and the only 


Peat Moss VACUUM- 
CLEANED to remove impur- 


PEAT LITTER 


FULL SIZE bales are the 
standard of economy. HALF 


SIZE bales bring extra sales - 


because of lower unit cost 
and ease of handling. Both 
bales are tightly pressed 
and secured with slats and 
wires. Large Bags for re- 
packing are supplied at cost 
— sell for less — show tre- 
mendously increased pro- 
fits. For prices and full 
information write: Premier 
Peat Moss Corp., 150 Nas- 
sau St., New York City. : 


e47e 
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Classified 


department for our 
Rates: 35c per line: minimum, four lines 
including heading. Figure approximately 


seven average words per line. 


CRACKED CORN MACHINE 
Motor driven combined unit, used only 30 
days. Also 30 H.P. and 15 H.P. motors. Will 
sell at bargain. C. R. Fetherston, 97 West North 
St., Whitewater, Wis. 


GRAIN ELEVATOR FOR SALE 


Lumber yard, feed and coal business in west 
central Wisconsin. Good farming territory. Write 
JR-439 c/o The Feed Bag, Milwaukee, Wis. 


A BARGAIN IF TAKEN AT ONCE 
~~ feed and grocery store for sale. 30 
p. Hammer mill and warehouse on track. 
Write P. O. Box 35, Ashland, Wis. 


PREVENT — DON’T CURE 

A healthy digestive tract in poultry is the 
best protection against disease. Mashes with 
Universal Yeast will help do away with rem- 
edies. Universal Yeast gives this protection 
thru its enzymes and vitamins. Write for free 
formulas and information 

ICE LABORATORIES, INC. 

Dassel Minnesota 


HAMMER MILL FOR SALE 
U1 Humdinger J. B. Hammer mill with six 
sets of screens, used less than two years. Cost 
$300.00; will sell for $75.00. Capacity 2 tons 
shelled corn per hr. All complete with pire 
and dust collector. 
A. D. RUNYON COMPANY, MILLINGTON, N. J. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short —_ Write 
CD-116, c/o The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 
Cutter—-grader—polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116. 

5-4 The Feed Bag, Milwaukee, Wis. 


® CHARLES LESLIE will again reopen a 

feed store in the John Harness building, 

Michigantown, Ind., which was recently de- 

stroyed by fire and which is being rebuilt. 

®@ CENTERVILLE feed and seed store, Cen- 

terville, Ind., has opened for business. 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 


Minneapolis, Minnesota 


«FOR FEED CALL” 


“Stormy” 


IOWA FEED CORP. 
Phone 45177 Des Moines, Iowa 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


WANTED 


Connections with good, 
reliable WISCONSIN 
FEED DEALERS who are 
interested in handling 
WISCONSIN MADE 


Old Elm Pellets 


Custom pelleting can be ar- 
ranged if your volume justifies. 


ELM GROVE WISCONSIN 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


FOR 


SOYBEAN MEAL 


LINSEED MEAL 
FEED INGREDIENTS 


TRY US FIRST 


Waterloo MillsCompany 


WATERLOO, IOWA 


HAMMER MILL FOR SALE 
Has 30 h.p. motor—used only short time. Like 
new. Bargain for MM-116, c/o The 
Feed Bag, Milwcukee, 


PROFITABLE BUSINESS FOR SALE 
Feed business in good section of eastern Wis- 
consin, elevator, large warehouse, complete 
equipment including molasses mixer. On main 
line between Minneapolis and Chicago. Ad- 
dress SJ-32, c/o The Feed Bag, Milwaukee, Wis. 


EQUIPMENT FOR SALE 
One 24-inch Robinson Attrition Mill with two 
20-h.p. motors and starter—$350.00. 
oka 10-h.p., 600-r.p.m. motor and starter — 
One 2-h.p. Viking Molasses Pump—$100.00. 
Two 44x8-inch spiit steel 00 each. 
One Triumph Corn Sheller—$50.0! 
Motors all 20- volt, 3-phase, 


REINDERS BROS., ELM GROVE, WIS. 


S WHIRLWIND" 


Easy Payment Plan 
Starts You NOW! 


Increase profits by mixing 
your own brand of feeds 
locally grown grains, 
adding the necessary sup- 
plements. Or . 


prepare 
— feeds for your own 

at low cost. Your 
“GIANT WHIRLWIND” 
will pay for itself quickly. 
Made In 700, 1600 and 2000 


tb. sizes, installed above 


offer and easy payment plan. 


Brower Mfg.Co. 


Box 2721, Quincy, tll. 


URE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us ef if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.’ 
A. L. STANCHFIELD & CO. 
Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since ’92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg. Kansas City, Mo. 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
® REGROUND OAT FEED 
® OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 


435 N. SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


A Money Maker for 
Every Feed Dealer 

The W-W is the Grinde: 
for those who want equip- 
ment free from breakdowns; 
built for continuous opera- 
tion on the toughest jobs; 
ideal for feed plants, custom 
grinders and feeders. Big 
feed openings for fast, easy feeding. Furnished 

with or without  self-feeders. Investigate the 
W- W STAR CYLINDER. It is a brute for 
strength — develops more capacity on less power 
and eliminates slugs — the finest cylinder built 
for either ens or coarse grinding. There 
is a W-W Grinder for every user regardless of 
size, whether you want a grinder for your own 
use or for resale to farmers and feeders. 


WRITE TODAY for Free Catalog 


and Complete Information 


THE W.W. GRINDER CORP. 
DEPT. 313-K WICHITA, KANSAS 
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NO-MILK CALF Foop 


American Dry Milk Inst - Farmers have raised better calves and hogs on No- 
Arcacy Farms Milling Co 44 

Arch<: Daniels-Midlamd C0. vy Milk Calf Food for the past 54 years. It is handled 
mou . 
Blatci ‘ord Calf Meal Co. 95 by more than 1100 dealers who have found No-Milk 

den a 
i Press 48 a constant source of profit through satisfied customers. 
C-A Wood Preserver Co a4 You, too, can cash in on the popularity of No-Milk. 
Go Write today for full information and prices. 
Capital Flour Mills 46 
Carus Chemical Co. 
Cereal Grading Co 
Classified Advertisements ..............cccecsseeseees 48 D. R. MIHILLS, Prop. 
Corn Products Sales Co FOND DU LAC WISCONSIN 
Custom Millers Supply Co. 
Darling & Co. 31 
Delapp & Co sees 36 
Denver Alfalfa Milling & Products Co........... 47 
Des Moines Oat Products Co. 48 
Deutsch & Sickert Co 46 “ALL YOUR NEEDS IN GRAIN OR FEEDS” 


Diamond Huller Co 


Sunset Feed & Grain Co., Inc. 


@ FEED JOBBERS' 
CHAMBER OF COMMERCE 
BUFFALO, N. Y. 


BRANCH OFFICE 
MIDDLETOWN, N. Y. 


Distributors of: 
C-A WOOD PRESERVER 


(Carbolineum America) 


CLO-TRATE 


Cod Liver Oil fortified in 
vitamins A and D. 


SUNSET BRAND FEED 
(an exclusively milk product) 
High in flavin, milk albumen, 
and milk minerals. 


Pure, honest, anthracene oil. 
The most permanent poultry 
mite preventative nown. 
The only carbolineum guar- 
anteed by affidavit. 


WRITE US FOR FURTHER INFORMATION 


Dreyer Commission Co 48 
Duplex Mill & Mfg. Co 42 
Eff Laboratories 5 
Feed Supplies, Inc 46 
Franke Grain Co 5 
Fredman Bag Co 47 
Froedtert Grain & Maiting Co... 43 
Fruen Milling Co. 43 
General Distributing Co 46 
Gruendler Crusher & Pulverizer Co................. 40 
Hiawatha Grain Co 48 
R. R. Howell Co. 39 
T. E. Ibberson Co 8 
International Agricultural 
Iodine Educational Bureau 49 
Iowa Feed Corp. 48 
Jersee Co. 46 
King Midas Flour Mills 52 
La Budde Feed & Grain Co 41 
Limestone Products Corp. of America............ 50 
Mallinckrodt Chemical 41 
Maney Bros. Mill & Elevator Co. 48 
Marblehead Lime Co 39 
Mathieson Alkali Works 40 
Midland Hay & Feed Co 48 
Morton Salt Co. 50 
Murphy Products Co. 22 
Mutual Fire Prevention 
Myles Salt Co 40 
Napthole, Inc. 32 
National Food Co 49 
National Molasses Co. 44 
National Oil Products Co. 44 
The Nitragin Co., Inc. 42 
Northeast Feed Mill 48 
Northern Milling Co 38 
Northrup, King & Co 20 
O & M Seed Co 46 
L. L. Olds Seed Co 41 
Oyster Shell Products Corp........ccccccssssesesseeeeees 45 
Phillip R. Park, Inc. wove 20 
Pecos Valley Alfalfa Mill 42 
Chas. Pfizer & Co 39 
Premier Peat Moss Corp 47 
Purina Mills, Inc 

Quaker Oats Co. 24 
Reinders Bros. 48 
The Riebs Co. 50 
Ryde & Co 44 
Dr. Salsbury’s 37 
Sargent & Co 13 
Schroeder Hotel 38 
E. R. Squibb & Sons. 15 
A. L. Stanchfield & Co 48 
Strong-Scott Mfg. Co. 3 
Chas. M. Struven Co 47 
Sudbury Soil Testing Laboratory... 30 
Sunset Feed & Grain Co......ccccccccscsscesessessees 49 
Swift & Co 49 
Tennant & Hoyt Co 47 


Tobacco By-Products & Chemical Corp 
Vanderslice-Lynds Co. 


Virginia-Carolina Chemica! 34 
Wabasha Roller Mills 2 
48 
Water-Type Spray Co 

Waukesha Products Co 42 
White Laboratories, Inc 51 
Wisconsin Gramite 40 
W. W. Grinder Corp. 48 


Firms that spend money to build grea will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 
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GET THE PLUS VALUES 


SWIFT & COMPANY 
SOY BEAN MILL 


CHAMPAIGN, ILLINOIS 


IODINE BALANCE 
IN YOUR FEEDS 


of 


The chart to the 
left shows the in- 
creased consump- 
| _ tion of Iodine by 
| | years for animal 
“ feeding. Feed 
mixers who have incorporated Iodine 
in their feeds in the amounts approved 
by the Iodine Educational Bureau have 
had something real to talk about— 


and sell. 


Learn all the facts about Iodine balance 
and its effect on feed utilization. Get 
a copy of Iodine’s 7-Point Sales Plan. 
Join the more than 450 feed manufac- 
turers who are now offering Iodine 
Seal-Approved feeds. Write for your 
copy today. Address Iodine Educa- 
tional Bureau, Inc., 120 Broadway, 
New York, N. Y. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pure old 
process 41% 
protein 
guaranteed 


For Prices 


1ODINE EDUCATIONAL BUREAU 


120 BROADWAY NEW YORK NY 
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RIEBS VIEW 


Vol. 7, No. 4 April, 1939 Milwaukee, Wis. 


WILL PAY 


to get your customers 
to plant good malting 
barley and to ship to 


THE RIEBS CO. 


which obtains top market 
prices and gives efficient 


MALTING VARIETIES 


Pedigreed Wisconsin 38 
Oder Brucker 


COAST TO COAST ] 
GRAIN SERVICE 


INCORPORATED 
MINNEAPOLIS, MINN. 


761 Chamber of Commerce 

Country Offices 
Fairmont, Minn. Sioux Falls, S. Dak. 
Marshall, Minn. Lincoln, Neb. 

Sac City, Iowa 

Terminal Offices 
Duluth Toledo Omaha 
Milwaukee Buffalo Memphis 
Chicago Albany Kansas City 
Green Bay New York St. Louis 
Cedar Rapids Seattle Portland, Ore. 


Winnipeg, Man. Montreal, Que. 


Cargill, Incorporated, Seed Division 
Box 64, Minneapolis 


[| MORTON'S SALT 


Highest Quality 


Prompt Service 


MORTON SALT COMPANY 
MILWAUKEE e WISCONSIN 


KEEP A JUMP AHEAD 


Use This Safe, Accurate 
Method of Mixing Teus HOW 


IODINE and MANGANESE in Your Feeds 


Tests show that poultry and animals need small quanti- 
ties of iodine and manganese. For uniform distribution 
of these two minerals in your feeds, without fuss or 
bother, try this safe, economical method. As easy to use 
as ground limestone. Write for this free booklet which 
gives you complete details. 


1ODIZED CALCITE—Calcite flour is the ideal carrier for 
iodine and assures safe, even distribution in your 
feeds. Mixed fresh to your order. 


MANGANESED CALCITE—Manganese of the finest quality 
combined with calcite flour in the exact ratio you . 
want. 


MANIODIZED CALCITE—An economical and completely uni- 
form mixture of manganese, iodine, and calcite flour: 
Eliminates the trouble and expense of pre-mixing. 
In any level you desire. Write Dept. 722. 


LIMESTONE PRODUCTS CORPORATION OF AMERICA 


Newton, N. J. 
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Taking Unnecessary 
Chances Seldom Pays 


With a keen eye and a lighted match one may check the gas sup- 
ply. But there are more approved methods which are much safer 
and equally sure. 


One takes chances, too, when using unproved oils to fortify feeds 
in vitamins A and D. This, also, is unnecessary. Nor is there a 
need for you to make your own tests if you use an oil supplied by 
a manufacturer whose unitage guarantee can be depended upon 
fully at all times. 


You have such assurance when you use CLO-TRATE, which 
will supply exactly what it claims. For its high quality and vita- 
min potency are checked ... carefully and thoroughly . . . in the 
chemical, physical and biological laboratories of one of the 
world’s leading manufacturers of vitamin products. 


CLO-TRATE provides dependable vita- 
min A and D fortification for your feeds. 


WHITE INC. 


Manufacturers of Vitamin Products 


NEWARK NEW JERSEY 


FORTIFIED 


IN 
VITAMINS 


CLO-TRATE 


is guaranteed to contain not less 
than 3,000 U.S.P. units of vitamin 
A and 400 chick units of vitamin 
D per gram. And every batch is 
tested on both chicks and rats be- 
fore shipment. 
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KING MIDAS, Like Treasure Island, 
Follows the Path of Progress 


The Golden Gate Exposition on Treasure 
Island in San Francisco bay. The new Oakland 


bridge ts at the left and the Golden Gate bridge 
in the background. 


King Midas flour represents the finest of 


the milling art—a product keyed to the 


Introducing tempo of the times. Dealers find King 


MR. A. J. JARRETT ‘ 
“Jerry” has successfully represented Midas, with its superior quality and re- 


King Midas in the Fox River Valley 
since 1931 with headquarters at Osh- 


koch. He ss an ardent golfer and spends sulting consumer acceptance, a Treasure 


“southpaw” slice. 


Tg 


Island of increased profits and good will. 


WORTH ALL IT COSTS’ 


49 Lbs. Net 


KING MIDAS FLOUR MILLS 
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